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4-PLAYER FLIPPER 


OF COURSE 


CONVERTIBLE TO ADD-A-BALL 



ANN-MARGRET, the star of TOMMY, a Columbia 
motion picture, enjoys the company of WIZARD, 
which was inspired by TOMMY. 







If you're not 

an MOA member 



YOU SHOULD BE! 


The Music Operators of America should be your organization if you are in the music and amusement machines 
industry. In an industry as sprawling, diversified and ever-growing as ours, a strong parent organization is vital. 
Membership in MOA is a signal of caring for the industry, and the fate of your part in it. 

Call or Write: 

Music Operators of America 
228 North LaSalle Street 
Chicago, Illinois 60601 
(312) 726-2810 

Support MOA. She supports you. 












SPECIFICATIONS 

height: 28" 
diameter: 33" 
weight: 105 lbs. 


* Available as Hockey or Countdown game of elimination 

* Attractive cabinetry with ebony glass top and vinyl finish 

* Volly's unique modular design for ease of servicing 

* Parts replacement warranty 

* (f£ certified 

* Two/four players (.25£ or . 50 C) 
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FROM THE EDITOR 


Not too very long ago, I had the occasion to speak with the president of 
a very well-known manufacturing company regarding the prospects of 
the firm advertising in Play Meter. 

While the gentleman eventually decided to begin advertising with the 
magazine, I was astonished on this occasion to hear why he had delayed 
his decision until after our first few issues: “Because I didn't think Play 
Meter was going to make it,” he told me. 

On another occasion, this time in London for the ATE show, I had 
dinner one night with a couple of prominent British operators. During 
dinner, one of the men mentioned that he had been receiving the 
complimentary issues of Play Meter that are mailed to prospective 
subscribers. He said he thoroughly enjoyed the magazine, but when I 
asked him if he had subscribed yet, I was flattened to hear another 
person say, “No, not yet. I've seen magazines like yours start up before 
and I want to wait and see if yours is going to make it.” 

I was perplexed: Two intelligent men, successful in different phases 
of the industry in different parts of the world. One was a potential 
advertiser and the other a potential subscriber. Yet both were telling me 
the same thing: “We're not going to help you become a success because 
we don’t think you will be a success.” This, even though they respected 
what Play Meter was trying to do. 

I didn't reply to their remarks at the time because I was so taken 
aback, but I think I can answer them and others who think like them 
now. 

True. Magazines start and fail by the dozens each year. And the people 
who start them usually think they will be successful. At Play Meter's 
inception, I was convinced that the industry was ready for a quality trade 
journal and I think the meteoric rise in subscriptions since our first 
entirely complimentary issue is proof enough. 

But to those who believe in sitting back while someone else struggles 
to prove their ability, I can only say: Where would the industry you 
thrive in today be if the very first operator of the first coin-operated 
amusement machine had been told by his first prospective location, “It 
looks like a great idea, but I don't think it will make it. Sorry.”? 

The obvious answer is “nowhere.” Success depends on the consumer 
or someone else believing in the product or concept. Because location 
owners had confidence in the first amusement games, the industry has 
been able to grow successfully. 

Similarly, I am grateful there were many manufacturers, suppliers and 
operators throughout the world who believed in our idea and potential, 
giving Play Meter its start and its continued livelihood. 

Without their continuing support, I could not be writing this right now 
and the magazine could not be making a go of it. Which is not to say 
we’ve made it. The door is definitely not closed to new supporters. But 
we can at least proudly say today that we have the financial and moral 
support of the industry’s best-known companies added to the most 
cherished supporters of all--you, our readers. 


Sincerely, 



Ralph C. Lally II, 
Editor and Publisher 


Calendar 


June 7-8: 

Coin Operated Industries of Neb¬ 
raska Inc., annual convention. Ra- 
mada Inn Central, 1-80 and 72nd St., 
Omaha, Nebraska. (Note change in 
dates.) 

July 25-27: 

Montana Coin Machine Operators 
association, annual convention. Out¬ 
law Inn, Kalispell, Montana. 

Sept. 11-14: 

Florida Amusement Merchandising 
Association, annual convention. 
Sheraton Towers Hotel, Orlando, 
Florida. 

Sept. 18-20: 

West Virginia Music and Vending 
Association, annual convention. 
Heart O’Town Motor Hotel, Char- 
lestion, West Virginia. 

Sept. 19-28: 

Illinois Coin Machine Operators 
Association, annual convention. 
Lincolnshire Marriott, N.W. Sub¬ 
urban Chicago, Illinois. 

Sept. 27-28: 

North Carolina Coin Operators As¬ 
sociation, annual convention. Holi¬ 
day Inn, Charlotte, North Carolina. 

Oct. 2-4: 

Music Operators of Virginia, annual 
convention. Howard Johnson Motor 
Lodge, Richmond, Virginia. 

Oct. 16-19: 

National Automatic Merchandising 
Association, annual national con¬ 
vention and exhibit. The Rivergate, 
New Orleans, La. 

Oct. 17-19: 

Music Operators of America, na¬ 
tional annual convention and exposi¬ 
tion. Conrad Hilton Hotel, Chicago, 
Illinois. 
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Editorial 


seamy sister goes straight 


Thanks to men and companies like those featured in 
this month’s articles, people and politicians all over the 
country are coming to think of “arcades” in a different 
way than previously. 

Because of the decor in them and decorum with 
which they’re being run, the new arcades, or family fun 
centers as they prefer to be know, are disproving and 
displacing the 40-year-old stereotyped view that pinball 
and assorted coin-operated amusement games belong 
to the same moral category as peep shows, switch¬ 
blades and corruptors of youth. 

To this we can only say a hearty, “Thank goodness.” 

The men and businesses running these new 
amusement centers also have another factor in their 
favor, aside from treating their businesses as true 
businesses rather than dumps for local social rejects. 

For the most part, the new amusement centers are 
run by young people who grew up in the ’60’s and who 
somehow never developed the prejudice against 
amusement machines that their parents may have held. 

This openness to the amusement machine as an 
acceptable means of an entertainment for middle and 


upper middle class people is also evident in the persons 
who patronize the new amusement centers. 

And it is primarily because of this social acceptance 
of the coin-operated game that the new amusement 
centers have become such a major economic factor in 
the industry. 

National arcade chains have tripled and quadrupled 
in size and income in just a few years. The local 
operator is discovering anew that people are willing to 
play his machines if they are placed in attractive, 
well-kept environments and his discovery is giving 
added impetus to manufacturers to produce equipment 
aimed at the new and growing market. More and more 
people are becoming interested in becoming operators 
and even distributors, realizing the economic potential 
in an industry long maligned, but now coming into its 
own right. 

But the obvious fact to remember in this surge of 
popularity for arcades is that none of it could have come 
about if not for certain social and economic factors and, 
most importantly, the aggressive courage of young 
entrepreneurs to try something different. 
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We can't go on meeting like this... 


Starting with this issue of Play Meter, it will become necessary for us 
to begin removing names at random from the non-paid portion of our 
mailing list. 

This action is necessary if Play Meter is to qualify for second class postage 
rates. Such rates would enable the magazine to travel through the mails 
considerably faster than at present, thereby reaching our subscribers that 
much sooner. 

To qualify for the second class privileges, the majority of Play Meter's 
circulation must go to paid subscribers. In our efforts to achieve this goal, we 
will systematically remove 300 names each month from our non-subscriber list until 
we reach the qualifying point. 

We value our subscribers greatly and make every effort to accommodate them as 
best we can. Play Meter subscribers are assured an information- and 
entertainment-packed issue each month. 

Aside from breaking news of the coin amusement industry, you’ll be treated to 
in-depth feature articles by writers from all over the globe. When it’s in Play Meter, 
you know you’re reading the most informative articles on the industry anywhere. 

If you have not yet subscribed, do so soon. You won’t be sorry. 


...but we'd love to tie the knot 


J 
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I have just read with great 
interest the fourth issue of your new 
magazine. As the editor of the 
British coin machine industry’s 
trade newspaper I naturally felt 
great sympathy with you, for I know 


I read with interest the articles in 
your April issue about the movie 
Tommy. However, there’s one thing 
that you, the Bally Company and all 
other promoters and critics of the 
movie fail to point out: despite 
Bally’s near outright sponsorship of 
the movie, the machine used in the 
film for the big tournament is a 
Gottlieb game! It is Kings and 
Queens, an outstanding Gottlieb 
single-player. Kind of ironic what 
with Bally’s hype and all. 

John Osborne 
Addison, Ill. 

You have a marvelous magazine 
and it is read from cover to cover 
here. It is most interesting and 
informative. 


I have received all of your 
magazines and am very pleased 
with such an informative publica¬ 
tion such as yours. 

I think the industry as a whole 
needs to know what is happening 
around other parts of the country in 
addition to their own locality. 

Keep up the good work and I am 
looking forward to receiving future 
issues. 

Lloyd L. Grice 
United Distributors 
Jefferson City, Mo. 

Thanks for a truly great maga¬ 
zine. 

I wasn’t sure you could keep up 
the good work, but you surely have. 


how much work must go into 
producing a new publication, partic¬ 
ularly for a trade that is naturally 
insular, yet traditionally extrovert¬ 
ed! 

You have struck an ideal formula 
and above all, given the coin 
machine industry in the United 
States something it has needed for 
many years - a specialised and 
informed vehicle for the dissemina¬ 
tion of news and features of topical 
interest. 

I am quite sure that all of the 
trade in the United States will 
recognise the logic in subscribing 
and I sincerely hope that your 
manufacturers and distributors will 
guarantee the future of their own 
trade publication by liberally sup¬ 
porting it. 

David Snook, 
Editor and Director, 
“Coin Slot”, 
Great Britain. 


Keep up the good work! The 
industry needs a trade magazine 
like yours and certainly deserves 
the support of everyone in it. 

Congratulations! Wishing you 
much success for many years a- 
head. 


H. BETTI INDUSTRIES, INC. 

Bert Betti 
Chairman of the Board 
North Bergen, N.J. 






L&M Amusement Co. 
Pineville, La. 


B&C Music Co. 
Val Cravens Jr. 
Decatur, Ill. 


t ^IDK) COCKI4ILT4BLE KIT 

* Do you have old video games? 
jjj Pong 

OQ Quadrapong 
J Hockey 
Soccer 

V Wipeout, etc. 4 



Are they taking up your warehouse 
space and not working because 
your locations are tired of them? 


Then give them a new life! 


Just convert that old video game 
to a cocktail game table, and start 
making profits again. Edcoe 
Video Cocktail Table Kit allows 
you to do this fast and inexpen¬ 
sively. 

Our kit comes complete. All you 
have to do is exchange compo¬ 
nents from your old game to the 
Edcoe VCT Kit, or send us your 
old video games and let us con¬ 
vert them. We are fully equipped 
to handle this for you. 

Our kit is a strong and beautifully 
designed cabinet with a top of 
strong and durable black slate 
Formica, dark walnut cabinet 
accented with a hardwood trim 
to give an all around appearance 
of a game table. 


For information call or write 

EDCOE Mfg. & Service Co. 


9512 Jefferson Boulevard 
Culver City, California 902i;G 


213 / 836*3603 


Circle 4 on reader service card. 
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Why pay more 
end get less? 

The Irving Kaye Company offers you the operator, two distinctive soccer games of the finest 
quality. The “Hurricane” and “Super Soccer” were designed by coin machine people for coin 
machine people and are available at attractive prices. Both incorporate these exclusive Kaye 
features; slide-out playfield for easy maintenance, recessed coin chute, separate steel 
cashbox, cheat proof mechanism, one piece cabinet construction, and heavy duty chrome 
plated steel rods. And don’t forget Irving Kaye now has the world’s largest inventory of soccer 
parts, complete with a parts catalog. 




Visit your distributor and 
you get more for less. *• 


let 


him 


show 


you 


Hurricane 375 Lbs. 


Circle 5 on reader service card. 


why 


Super Soccer 275 Lbs. 


Designed by coin machine people 
for coin machine people. 

Call or write for name of nearest 
distributor. 


Irutnn IfrCaug ftgj? 


363 Prospect Place. Brooklyn N Y 1 1238 (212) STerling 3-1200 




©inman of the month 

The arcade genie makes a wish , 
creates amusement games palaces 


When Jules Millman approached shopping mall 
developers seven years ago with his new approach to 
the old and worn idea of a coin-operated amusement 
center for adults and children, the developers listened 
but looked askance. Most developers remembered the 
type of place arcades were in the '40's and '50's. 

But Millman was persistent. “/ told developers with 
whom I talked that I would have a first quality store, 
elegantly decorated, carpeted, that no food, drinks or 
smoking would be allowed and that it would be 
completely supervised and attended at all times. " 

Finally, Millman convinced a mall owner to give him a 
lease and he delivered on his promise, despite the fact 
that for a while he was virtually a one-man 
operation- bookkeeper, center attendant, game mecha¬ 
nic. Today, Millman's company, Aladdin's Castle 
Inc., has over 200 employes and is spread over 70 cities. 

In 1973, the company, then known as American 
Amusements Inc., did $128 million in volume. Quite a 
feat for a man only in his 30's. 

And to top his success as an independent 
businessman, Millman teamed up last year with Bally 
Manufacturing, a move both companies are apparently 
happy about.Aladdin's Castle centers operate in the U S. 
and Canada and the company has held discussions on 
possible operations in foreign companies. 

With its central offices in Chicago, Millman's firm is in 
close contact with most of the industry's major 
manufacturers and usually tests most of the new game 
prototypes for them. 

In their mall locations, Aladdin's Castles provide a 
“clean, wholesome environment in which to enjoy 
leisure time and shopping time," Millman says--an 
important factor in today's high volume malls which see 
the bulk of their patrons in the under-thirty age 
bracket. 

Millman says he has always been fascinated by 
amusement machines and when he graduated from the 
University of Miami in Coral Gables, Fla., he went to 
work as a salesman for World Wide Distributors and it 

was while he worked for them that he got the idea to 
change the way people thought about arcades. 

PLAY METER: What gave you the idea for your 
stores? 

MILLMAN: While I was with World Wide, one thing 
about the industry caught my eye and that was that a lot 
of operators were making money only because the 
machines made money for them. In other words, they 
weren’t putting what I would call good business 
practices to use and made money in spite of 
themselves. 

So I got the idea to have an attended area, to put 
enough games in to afford a fulltime attendant and fix it 
up real nice and get away from the South State Street 


type arcade. But in order to afford a fulltime attendant, 
you limit yourself by needing a place in which you put 
enough machines to warrant the fulltime man. And 
there aren’t too many places that big. 

The first thing that came into my mind, of course, 
were the major airports in major cities. But I never even 
tried any of them, for one reason: because I felt they 
were already sought after by every operator every¬ 
where. The same thing went for all these Navy and 
Army bases. 

First of all, I wanted to do this through World Wide. 

PLAY METER: In other words, with them having 
ownership? 

MILLMAN: But they didn’t go for the idea. 



r T just went completely overboard in what I did to fix up the 
first store...They loved it, the reason being because we ran a 
really tight ship. We fixed it up beautifully. We carpeted it. We 
enforced no smoking and no food inside, which everybody said 
we couldn't do, but we did it. " 


PLAY METER: How did you arrive at the concept of 
mall family fun centers? 

MILLMAN: My uncle owned a big discount store in 
Chicago and he let me put in like five games at the 
entrance. The machines in this store were very 
profitable; they probably did over $100 each a week. 

I began to think that if these machines did this much in 
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a high-volume discount store, wouldn’t a comparable 
location in an enclosed mall, which would have a much 
higher volume, certainly support 30 machines. That’s 
what gave me the courage to try out my idea. 

PLAY METER: How old were you when you first did 
this? 

MILLMAN: About 29 or 30. 

PLAY METER: What problems did you encounter 
selling this idea? 

MILLMAN: When I went to the malls, they all turned 
me down, and I tried a lot of them. Every single one of 
them. 

PLAY METER: What marked the turning point? What 
did you say to this mall owner that you didn’t say to the 
others? 

MILLMAN: Nothing. Finally, I reached one mall that 
was having trouble leasing space and they were willing 
to take the chance. Then I just went completely 
overboard in what I did to fix it up and everything. As 
soon as I signed my first lease, the others started falling 
into place. And I sensed the competition coming, so I 
grabbed every lease I could. 

PLAY METER: How many cities do you operate in 
now? 

MILLMAN: Oh, close to 60-70 different cities. 

PLAY METER: What was the reaction to the first one 
you opened in Chicago from the mall owner? 

MILLMAN: They all loved it. 

PLAY METER: Even the ones that you went to in the 
very beginning and said, “Oh, no. It’s crazy?” 

MILLMAN: They all loved it, the reason being 
because we ran a really tight ship. We fixed it up 
beautifully. We carpeted it. We enforced no smoking 
and no food inside, which everybody said we couldn’t 
do, but we did it. And the kids know they can go in and 
have a good time while knowing it’s no-nonsense or 
they’ll be barred from ever coming in again. 

PLAY METER: What’s the average size of one of your 
arcades? 

MILLMAN: They range in size from 1,000-7,000 
square feet. 

PLAY METER: How do you pay, on the square footage 
basis? 

MILLMAN: It all depends on what kind of deal we 
make, either a square footage basis or a footage and 
percentage basis. Sometimes its just a percentage 
basis. 

PLAY METER: Would it be safe to say that each 
arrangement you have is better than a 50-50 split? 

MILLMAN: Well, no. You can’t necessarily say that 
because in most every mall you go into you have to give 
a guaranteed rent. If you go into a mall that’s not 
profitable--and we have some-your expenses can be 
more than you’re taking in and you’re stuck on a lease 
for 10, 15 years. I feel now that I have the ability to pick 
good malls but the picture isn’t completely rosy. 

PLAY METER: What can you do about those? 

MILLMAN: Well, there aren’t many. Our operation 
for the most part is very profitable. Some stores are 
marginally profitable. We don’t have any where we’re 
losing money. The only reason I’m bringing this out to 
you is I wouldn’t want every operator who reads you to 
think, “Well, we’re going to make a lot of money if we 
just sign this lease.” In other words, you have to 
exercise caution. 

PLAY METER: It’s a very touchy business. 


MILLMAN: You never know until you open your 
doors. 

PLAY METER: What are some of the prime things you 
look for in sizing up a prospective mall? 

MILLMAN: Well, if you go into a large center in a 
major city that has three major department stores and 
get a good location--in other words, on the main 
mall-you’re almost assured of a good bargain, 
assuming, of course, that they don’t charge you 
ridiculous rent. 

Of course, if a small guy without a track record 
approaches a mall, he is likely to be quoted double the 
rent we’re paying and his chances of making 
money are almost impossible. You know, the people 
who own the mall will try to get every dollar they can. 




"We do not rotate equipment from location to location. In 
other words, if a new game comes out, we'll order, say, 75 of 
them and get them as quick as we can... We usually rent them. If 
I think a game is really strong and we might keep it two years, 
then I'll buy it... ” 


PLAY METER: How much should a guy expect to pay 
in the way of rent on a square footage basis in a 
top-notch mall. In other words, how does a guy know if 
he’s being ripped off or not? 

MILLMAN: Well, the rents vary by the city, by the 
size of the mall, by how good it is. There are a lot of 
variables. But I’d say the rent we pay ranges from $5 a 
square foot all the way up to $12 a square foot. Also, the 
earlier ones we signed, the ones we got several years 
ago, are a lot less than the ones we have now because of 
inflation. 

PLAY METER: How do you handle the servicing of 
your machines? Is your attendant a skilled mechanic or 
do you have to have an outside mechanic repair a 
machine if it breaks down? 

MILLMAN: No, the attendant isn’t a mechanic. We do 

PLM METER 
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all our own work. We train all our own people. We have 
supervisors who travel from store to store. We have a 
100-page manual on how we run our business and train 
our personnel. 

PLAY METER: What do you do if, let’s say, you have 
a machine break down in your Toledo, Ohio, store? 
How long is that machine going to stay down before 
somebody fixes it? 

MILLMAN: Usually, none of our machines are out of 
order more than a day unless we’re having a parts 
problem from the factory. If you go into one of our 
average stores with an average 40 machines, you might 
find an average of one machine out in that store at any 
time. 

PLAY METER: That’s impressive. 

MILLMAN: That’s one of the reasons we’re 
successful. And our machines are immaculate. They 
don’t take any abuse. They’re attended. They’re waxed 
once a month. 

PLAY METER: How do you handle rotation of 
machines that have lost their play appeal? 

MILLMAN: Well, all the collection knowledge from 
each machine from each store is fed into a computer 
each week. Basically, what we do is take the two lowest 
earners out each month and put in two more of the 
hottest games in the store according to the information 
in our computer. But I don’t think our rotation system is 
much different from anyone else’s. 

We do differ in that we do not rotate equipment from 
location to location. In other words, if a new game 
comes out, we’ll order, say, 75 of them and get them as 
quick as we can. We have our own semi trailer truck 
and other trucks to deliver them to our stores. 


When a game drops, we just dispose of it. We never 
rotate to another store. 

PLAY METER: You trade them in? 

MILLMAN: Well, since we test all of the 
Chicago-manufactured games, we usually rent them. 
For example, we rent all of the Bally and Midway 
games from Empire, which has a good rental system. In 
other words, about half of our equipment is rented. If I 
think a game is really strong and we might keep it on 
location for two years, which we do sometimes, then I’ll 
buy it. 

PLAY METER: Do you think renting games will be a 
growing trend? 

MILLMAN: Well, I started out renting all my games 
because I didn’t want to overextend my finances. On 
the other hand, if our distributors don’t have 
confidence in a game, they won’t rent them because 
they don’t want to be stuck with them if they don’t 
attract players. 

To answer your question, though, I think the smart 
distributor will start renting. Of course, it’s a 
complicated setup and probably requires a large line of 
credit. 

PLAY METER: With the success you were having on 
your own, why did you merge with Bally? And what 
were the results of that merger? 

MILLMAN: Here’s the thing. When you’re doing well 
and making money with a salable commodity, everbody 
wants it. Basically, my business was not for sale and I 
was not looking to sell it. But I reached a point where I 
was growing so fast I had a big line of credit with my 
bank and they were really reluctant to extend it any 

(Continued on page 37) 


Digital, Solid-state 
Totalizers 

...(and at a price you can afford!) 


We've made our cash totalizers more 
sophisticated than they probably have to 
be. And we've still managed to keep the lid 
on our prices. One of our two completely 
new digital, solid-state totalizers may be 
just the piece of equipment you've been 
looking for. 

Yes, now Cash Controls has two total¬ 
izer models to choose from. And one of 
them, either the FT-100 (which counts 
quarters only) or the FT-500 (which counts 
nickels, dimes, quarters, half-dollars or 
dollar bills) is perfect for your needs. 

Really. Both are universally adaptable. 
We haven'tfound a machine on the market 
that won't accommodate either or both of 


ournew models. All equipment, regardless 
of age or model, will accept our totalizers. 

We've simplified the installation on our 
two new models to a matter of wires. The 
FT-100 has four wires to connect; the 
FT-500 has eight. In either case the wires 
are protected by a special collar shrink 
tubing we've developed that protects you 
as well. 

In field tests, we've found that both 
machines count money faster than the 
•most optimistic operator could have ever 
hoped. The FT-500 will count up to $40 a 

Circle 6 on reader service card. 


TWO NEW MODELS 
SPEEDS COLLECTIONS! 

PREVENTS BREAK-INS! 

ELIMINATES PILFERAGE! 

QUICK, UNIVERSAL INSTALLATIONS! 
FULLY GUARANTEED! 


minute; the FT-100, up to $20 a minute. 

We guarantee it with a written 60-day 
money-back guarantee and a full-year 
warranty on all parts. 

These fulltime cash registers and book¬ 
keepers can save you up to 40% of your 
time at each location by eliminating the 
necessity for counting money manually. 
They are accurate and dependable. 

They also check pilferage by eliminating 
guessing. They count only money taken in 
by each machine, eliminating "skimming.'' 
Importantly, they can't be bypassed and 
can't be reset. 

Call or write us to find out more about 
Totalizers. 


CASH CONTROLS INC. 


383 ELLIOT STREET NEWTON UPPER FALLS 

MASSACHUSETTS 01264 TEL: (617) 965-4777 
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At long last. You can finally stop searching for news about your music and games business in the back sections 
of other business publications. Play Meter has come to the rescue. Music and games is our bag — not only our 
primary bag but virtually our only bag. If you're a businessman, it means our news and feature coverage is 
geared strictly to your needs. Support Play Meter. Subscribe now and don’t delay. Be first in line for our next 
big issue. And welcome aboard. 

The Magazine for the 
Music and Gaines Industry 
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Ding, ding, ding-thap, click, 
pinball sorcery brews in NewYork 


By BOB DARDENNE 


( Editor's Note: Pinball wizards all 
over New York battled each other 
for the first state championship over 
the past two months and one of the 
earliest fights occurred in Rochest¬ 
er , N. Y., April 13, when 15 finalists 
from five area dubs competed for 
team and singles titles. In the 
five-and-a-half-hour tourney, skillful 
pinballing resulted in a first place 
singles title for Paul Ma/atesta of the 
Bungalow Inn, second place for 
Harland Brown of Har-Len's and 
third for Bob Dennis of Miller's, the 
Park Avenue lounge where the 
battle took place. The Bungalow 
Inn team, which racked up 430,570 
points, took the team title over 
Miller's 352,470 points. The follow¬ 
ing is a Rochester Times-Union 
reporter's view of that tournament.) 

Greg Steele reached behind him 
and grabbed a red-cushioned bar 
stool. He set a bottle of Jenny Beer 
and a pack of Kool filters on the 
glass top of the Satin Doll. 

"Heh, heh," a man next to him 
chuckled-sort of a guttoral beer- 
induced chuckle. "He's pulling up a 
chair, means to stay there a long 
time." 

Steele chuckled at that, wiggled 
his bottom, settling on the stool and 
ran his hands up and down the sides 
of the Satin Doll, pushing its 
buttons, just feeling it. He was 
pretty loose in his brown suede, 
floppy-brimmed hat, a pair of 
glasses resting on the middle of his 
nose and a silver chain around his 
neck. "Har-Lens," his bar sponsor, 
was printed on his T-shirt. 

The Satin Doll took his quarter, 
gave him a distinctive double-click 
sound, a four-ounce, highly pol¬ 
ished silver steel ball and a subtle, 
but meaningful array of lights and 
noises. A cheap life-a quarter and 
that machine starts to breathe. 


People murmured and jammed in 
closer. A quarter gave life to 
everybody. 

Steele takes a long sip of beer and 
sets the bottle back on the lefthand 
corner of the pinball machine's glass 
top, the traditional resting place of 
bottles of beer. A real pinball 
machine has to have smeared beer 
rings and tobacco ash in the 
lefthand corner. 

The two other machines in Jim 
Miller's place do. Most of the time, 
this Park Avenue hangout is a place 
to have a beer while your sheet, 
pillow case, socks and underwear 
wash or "fluff" dry next door, or a 
place to have a beer and watch the 
hockey game on the color tv over 
the bar, or a place to have a beer 
and watch people walk in the door. 

But this day, Sunday, it was a 
place to watch the Rochester City 


Physician’s 
supple wrists 
aid pin champ 

"He's a pinball wizard /There has 
to be a twist/A pinball wizard's got 
such a supple wrist... " 

There has to be a twist to the 
pinball wizardry exhibited by over 60 
finalists who traveled from as far 
away as 300 miles to Rochester, 
N. Y., for the First Annual New York 
Pinball Wizard Championship May 
10 . 

But perhaps the supplest wrists of 
all belonged to first place winner 
Bob Capparell, 26, who was sched¬ 
uled to receive his M.D. degree from 
the University of Rochester in late 
May. 

The night of the championships, 
which ended months of citywide 
tournaments, "it was so quiet, you 

[Please turn page ) 


Pinball Championships on just-out- 
of-the-crate Satin Doll pinball 
machine, standing alone in the 
middle of the backroom dining area, 
an indiscriminate jukebox playing its 
music for anyone with a quarter. 

Steele's right hand goes automat¬ 
ically (no regular player ever seems 
to look) to the spring knob on the 
right front of the machine and in one 
fluid motion, he snaps it. 

A solid thud. The silver ball runs 
up the side of the machine and 
forces a click as it enters the playing 
surface. 

Then, just as the other 14 in the 
competition, Greg Steele quits 
laughing and joking and chuckling. 
He ignores the cigarettes and only 
occasionally remembers the beer. 
His hands are at the sides of the 
machine, his fingers tensed on the 
two red buttons that manipulate the 
flippers that keep the silver ball in 
play. 

His eyes never lose the ball and 
his mind feeds on the sounds, the 
bells and clicks and thaps that mean 
points and the tat-tat-tat-tat-tat-tat 
digital computation of his score. 

He ignores the man next to him 
who shouts out an order of South¬ 
ern Comfort and ginger. He ignores 
the women standing around the 
machine, watching him slap that 
silver ball. 

It's okay when he loses the ball 
the first time. He knows it comes 
back four more times. But a good 
player can get more. 

And Steele is good. It comes back 
five more times, six more times. He 
runs his score to 112,580 before he 
runs out of chances. 

"Look," John Bilotta said as the 
next player moves the stool away 
and stands up to the Satin Doll, 
"I'm telling you; this is gonna be 
bigger than bowling. In two years 
time, it's gonna mushroom. These 
things are gonna happen overnight 
all over the country." 

Bilotta is in amusements. Has 

(Please turn page) 
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could hear the proverbial pin drop/' 
said Millie McCarthy, president of 
the New York State Coin Machine 
Association, sponsors of the tourn¬ 
ament. 

"I just couldn't believe it," Ms. 
McCarthy said of the success of the 
citywide tournament and the state 
finals. "These weren't just kids who 
came to Rochester," she added. "I 
drove two housewives up there 
myself." 

Ms. McCarthy and tournament 
promoter Herb Gr/oss of Nice Day 
Productions both enthusiastically 
predicted a replay of the events for 
next year. 

Over 400 tournaments were pro¬ 
moted this year via pinball tourna¬ 
ment kits designed by Gross and 
distributed to members of the 
NYCMA throughout the state. 
Champions from individual tourna¬ 
ments were eligible to compete in 
the Rochester finals. 

Aiding in the success of the 
tournament, Ms. McCarthy noted, 
were the cooperative promotional 
efforts of Williams Electronics Inc. 
and its representative, Roland Smith 
of Davis Distributing, vyhich shipped 
a dozen of their latest machines to 
Rochester for use in the finals. In 
addition to the machines, the firms 
provided a mechanic and set-up 
personnel. 

Bally Manufacturing and Jack 
Shawcross of Robert Jones Distri¬ 
buting provided also assistance by 
offering the Bally Wizard pingame 
as grand prize to the first place 
winner of the finals and using the 
game for the final match. 

Winners in city championships 
were awarded passes to the Tommy 
movie, compliments of theater 
chains in Syracuse and Rochester. 
Gross received the cooperation on 
the movie tie-ins after he had 
designed the tournament kits for 
association members, Ms. McCar¬ 
thy said. MCA Records provided 
soundtrack albums of the movie, 
Gross added. 

"Herb Gross did a fantastic job," 
Ms. McCarthy said of Gross' pro¬ 
motional efforts. "He went above 
and beyond what was expected." 
The capping touch of the promo¬ 
tional efforts, she said, was the 



GIVE OURSELVES A HAND-The 
winners of the Rochester, N.Y., 
citywide Pinball Wizard Champion¬ 
ship last April applaud themselves in 


fun after displaying their trophies. 
From left, Paul Malatesta, first 
place; Bob Dennis, third place; 
Harland Brown, second place. 


promotion of city championships 
through paid radio advertising over 
local rock radio stations WOLF-AM, 
Syracuse; WASL-FM, Binghamton; 
and WCMF-FM, Rochester. 

Radio stations and other media 
representatives engaged in team 
competition on May 9, the night 
before the statewide finals, Gross 
said. Team winners were 
WCMF-FM, first; WAXC-AM, sec- 


pinball sorcery 

(Continued from page 17) 

been for 47 years. A huge man who 
has somehow squeezed into one of 
Miller's booths, he was excited 
about a new machine he says will 
revolutionize the industry. Printed 
circuits. 

A rapid-fire burst of sound from 
the machine. Somebody's racking 
up the points. The crowd starts 
yelling and distracts Bilotta, but for 
only a second. 

"Just slap'em underneath the 
machine. It's gonna make them 
more attractive to home owners-a 
solid-state machine that should be 
out by December. "The regular 
machine (like the Satin Doll) has a 
maze of wires and coils in it. Now 
you have to be almost an electronics 
genius to fix it. This other way, 
anything goes wrong, you just take 


ond; and WOKR-TV (ABC), third. 
All stations are located inRochester. 

In the statewide competition, 
Joyce Bellinger, 20, a linguistics and 
management student at Southern 
University of New York, Bingham¬ 
ton, placed second and Julian 
Osuchiusky, 20, a pre-med student 
from Onondaga Community College 
in Syracuse, placed third. 


out the printed circuit." 

Somebody else was carressing 
the Satin Doll, surveying the honey- 
blonde hair, that golden leg sticking 
from between the folds % of that blue 
satin dress. Pinball machines are still 
pretty sexist. 

Steele's score stood briefly, but 
Charlie Palmer (Miller's) had already 
turned 200,000. The guy up now 
was struggling at 26 grand and the 
Doll was quiet. 

"The attraction? Well, I tell you," 
Bilotta said, "it's that little ball doing 
things, putting on lights, putting out 
lights. It's really nothing, just a fun 
game. It's fun. And relaxing. I call it 
the 'tension breaker.' Look at all the 
young people here. Isn't it nice they 
are all in here talking and having this 
experience? They are just having 
fun." 

It's competition. It's a sport. 

(See next page please) 


18 


PLAV METER 


pinball sorcery 

{Continuedfrom page 18) 

Bowling, football, tennis and all the 
rest. Pinball. 

And it's true, this was definitely 
competition. Five teams, 15 men 
(no women qualified this time). The 
15 played for an individual champi¬ 
onship earning points for their 
teams along the way. Steele even¬ 
tually lost to Palmer, 153,870 to 
209,000. 

It was a tough match for Palmer, 
who tilted the machine on his 
second ball at only 7,330 points. But 
he lit up enough stars and scored 
enough points to get three extra 
balls and run up the second highest 
individual total of the night-second 
to his own 215,000. 

But Palmer, despite the good luck 
he was supposed to have gotten 
from Napoleon, his brown dog that 
roamed through the place at will, 
was mashed twice when it counted. 
No more 200,000 magic. 

A UR grad student, Paul Mala- 
testa, (Bungalow) just sort of slip¬ 
ped through. Nothing flashy, except 
the lights on the machine. Consis¬ 
tently over 100,000. In a two of 
three match with Harland Brown 
(Har-Lens), he won the first two and 
was able to capture the team title for 
the Bungalow. 

"You know," he said midway 
through the afternoon, "people like 
absurdities. And what's more ab¬ 
surd than this? But it's a great 
feeling, all these people watching, a 
contact high." 

For most of these guys, the high 
comes with contact to that ma¬ 
chine. 

The fascination must be the 
noise. Like the company that tried 
to market noiseless typewriters and 
found that secretaries wouldn't type 
on them. 

The NOISE! They wanted to 
HEAR the words being written just 
like these guys want to hear the 
points being scored. 

A noiseless pinball machine, Satin 
Doll or not, would be a bust. 

Nothing brought the Miller's 
crowd to life quicker than the 
machine-gun clicking when the ball 
gets caught between the rubber- 
lined rim of the machine and the 
rubber-lined 100-point circle. Num¬ 
bers increase in the score window 
like a digital clock gone amuck. As 


fast as it is 100, it's 2, then 3,4,5,6,7. 
People cheer, even in the adjoining 
bar. 

The player's eyes widen, he can't 
move, afraid even a blink will free 
the ball and stop that tat-tat-tat-tat- 
tat of ever increasing points. 


THE GANG'S ALL HERE-The 
whole slew of'em, all deadly pinball 
wizards who placed in the state 
championships of the First Annual 
New York Pinball Wizard Tourna¬ 
ment, sponsored by the New York 
State Coin Machine Association, of 
which Ms. Millie McCarthy (woman 
in dark dress) is president. 
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contract breach 
claimed by Atari 

LOS GATOS, Calif.-One of the 
industry's largest video games man¬ 
ufacturer, Atari Inc., filed a $10 
million damage suit in late April 
against Mar-Quin Inc. of Orange 
County, Calif., seeking damages for 
"unfair competition, breach of con¬ 
tract and conspiracy," according to 
an Atari news release. 

Mar-Quin is a trailer supplier to 
the carnival industry, according to 
Atari. 

Atari officials refused to release 
further information about the suit 
when contacted by the press. 

Brabo director 
dies in Europe 

Al den Ouden, general director of 
Brabo Corporation, a major Euro¬ 
pean distributor for Rock-Ola pho¬ 
nographs, died Sunday, April 13th, 
at the age of 55. 

Mr. Ouden was most recently 
manager of Brabo's Hong Kong 
manufacturing facility. His associa¬ 
tion with Brabo president, Georges 
Charlier, began during World War II 
when they both served in the 
underground army. 

A frequent visitor to the United 
States, Ouden became well known 
and acquired many friends in the 
coin machine industry. 

Hata gives 
Bally schools 

Tom Hata, field engineer for Bally 
Manufacturing Corporation, Chica¬ 
go, conducted a highly successful 
service school in Minneapolis on 
April 25, during the Minnesota 
Music Operators Association meet¬ 
ing. The school followed an April 24 





The surgeon was working against time--He had been 
at the table for over an hour and his results thus far 

_aa t f* rp_ aQtnnUhing The rumor had spread that 

as going on; with every minute his 
)octors, nurses, students, interns--all 
points of observation. 

e of the room was tense. It was a hot, 
nurse had to continually mop the 
Jig brow. His hands worked deftly, 
tesj nr strength, certainty and cleverness. 
# all was lost. 

cached. Could he make it? The crowd 
* i feverish anticipation. 

* * * * > over. The surgeon left the table 

isted, but supremely happy with his 
^ He cooly walked out of the room 

■ V Ul 1 ng audience stupefied. 

name was a byword in modern 
regretfully to a young intern 
give half of all I own if I could 

.. . r game like that fellow. ” -written by 

1 of New Orleans Novelty Co. from 

\ tion of a scene at a New Orleans 


EMILE ROTAR (far left), sales 
manager of Century Industries, 
discusses the selling points of the 
firm's World Series game with 
Century's Japanese distributors T. 
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Teiiin test-mark G to be vended from machines set 

< nding machines and is in greater 

becomes Centu National Entertainment Inc. has the 

es, but he isn’t telling until July 1, 
o ship his new vending device to 
sold to operators for under $200. 
Officials of Century Industries, man- 3 a recou P of original investment in 
ufacturers of the World Series in 60 da Y s - lf vendors sell only 10 of 

game met with representatives of 18 a da Y at 25 cents a P iece - J anuzzl 

Japan's Teijin Shoji Kaisha Ltd. of mdl ' on in sales hls first Y ear - The 

Osaka to discuss Teijin's testing of will vend has a shelf life of four to 
World Series in the Japanese mar- osts 13.5 cents wholesale, he said, 
kgt C of the games industry, as Kee’s 

The successful acceptance of the called > has proven to be as popular as 

game in field tests brought about according to Atari-Kee’s Marketing 

the recent sales meeting between -he eight-player driving video game 

the two firms, which resulted in collection miracles in the field, Lipkin 

Tgiiin hp jnn nampH Opntnrv's nyor, ven-day take at the University of 

II Miami, Fla., of $1,762.25 and a nightly average take of 
■1^11 $125 at the Bodega in Campbell, Calif. 

ON THE HEELS of their successful Wheels and 
II Racer, Midway Manufacturing Co. has announced 

lp II Wheels II. Too late to be included in this month’s new 

I \j II products section, the announcement from Sales 

II Director Larry Berke says the game is a one or 

KEE ^ MC3 ' II two-player and has all the excitement of its forebears. 


Officials of Century Industries, man¬ 
ufacturers of the World Series 
game, met with representatives of 
Japan's Teijin Shoji Kaisha Ltd. of 
Osaka to discuss Teijin's testing of 
World Series in the Japanese mar¬ 
ket. 

The successful acceptance of the 
game in field tests brought about 
the recent sales meeting between 
the two firms, which resulted in 

Tpiiin hoin n namod Conti irv'<; nyor. 

II Miami, Fla., of! 
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Copyright revision ‘tar baby’ gets 
stickier, but may pass this term 


WASHINGTON, D.C.-Most 
members of Congress wish the mas¬ 
sive task of completely overhauling 
the nation's 66-year-old copyright 
laws would go away. And they've 
been yearning for it now for more 
than 10 years. 

Most congressmen admit frankly 
that copyright revision is a political 
"tar baby." There is no discernable 
issue of public importance in the 
task, no broad-based popular inter¬ 
est which translates into votes back 
home. Rather, there are many 
disparate private interests at stake: 
who deserves copyright protection 
and how much will it cost? 

Supporting one private interest 
means currying the immediate and 
basic enmity of another, opposing 
interest. And no one on Capitol Hill 
is fond of making powerful enemies 
for themselves. That's probably 
why the general attitude of those 
involved in revising the copyright 
law is one of bone-weariness and 
heartache. 

Eleven years of horse-trading; 
wrangling and not a little back-stab¬ 
bing have taken its toll. Congress is 
ready to pass the first, comprehen¬ 
sive revision law since 1909. 

HOUSE ACTION 

In early May, the House began 
again the task it began almost to the 
day, in 1964. A subcommittee of the 
House Judiciary began hearings on 
a copyright bill, the first of an 
anticipated 12 days of testimony 
stretching through the summer. 
The draft under consideration is 
identical to the bill passed last fall by 
the Senate, after almost seven years 
of deliberation. 

The bill, in its present form, 
includes provisions that will: 

• Extend the copyright term from 
its present 56 years to life of the 
author plus 50 years, 

• Raise the mechanical royalty 
from 2 cents per side to 3 cents, 

• Create a new performance roy¬ 
alty for the operators of jukeboxes 
~$8 a year per box-to be distributed 
among composers, 


BY MIKE SHAIN 

• create a Royalty Tribunal to 
periodically review the mechanical 
fees and to revise them if it deems 
necessary, and 

• Phohibit record and tape piracy. 

As well, Rep. George Danielson 

(D-Calif.) of Los Angeles has intro¬ 
duced a bill that would create a new 
copyright for the performers of 
recorded music. Broadcaster and 
other businesses that use recorded 
music for profit would be liable for 


yearly payments to artists, as well as 
composers as the case is now, if the 
amendment becomes law. A pool 
of between $20 and $30 million 
would be generated by the perform¬ 
ers copyright, the National Associa¬ 
tion of Broadcasters estimates. A 
similar measure was defeated on the 
floor of the Senate last year. The 
fee would be derived from a levy 
based on a fixed percentage of a 
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station's gross revenues. 

The new performance royalties to 
be paid by the jukebox operators is 
expected to generate another $4 
million a year for composers. These 
sums would be added to an estimat¬ 
ed $200 million which flowed to 
writers and publishers last year from 
performance and mechanical fees. 

The concept of a performers 
copyright foundered in the Senate 
last year due to stiff opposition from 
the broadcasting industry. The 
broadcasting lobbyists were suc¬ 
cessful, it seems, in convincing the 
Senate that it is already providing a 
valuable service to the music busi¬ 
ness and its artists by exposing and 
promoting new music on the air. 

As well, every member of Con¬ 


gress has at least a broadcaster or 
two in his home district; the same 
cannot be said for Congressmen 
regarding major recording compan¬ 
ies and music publishers. Un¬ 
daunted, the most vocal advocate 
of the performers copyright, senate 
Minority leader Hugh Scott (R-Pa.), 
has reintroduced a performers bill in 
the Senate. It is scheduled for 
hearings in late Spring. 

There is, though, one important 
difference between the political 
scene in the Senate last year that led 
to the defeat of the performers 
royalty and the House deliberations 
this year: That is organized labor. 

The AFL-CIO, which lent only its 
moral support to the performers 
copyright last year in the Senate, is 


now working in earnest on behalf of 
its musicians union members on the 
House side. Some on Capitol Hill 
believe labor's active lobbying could 
make the difference this year. 

Still, the Danielson bill is given a 
less than an even chance of passage 
in the face of continuing broadcast¬ 
er resistance. As a mater of fact, 
many music interests are pleased to 
see the issue of a performers 
copyright separated from the full 
bill. (The Danielson bill is an 
amendment to existing law.) The 
performers fee, so unpalatable to 
the broadcasters, threatened the 
approval of the whole bill last year 
and such organizations as the 
performing rights societies and the 
music publishers are happy to trade 
away their support of it for a longer 
term, a Royalty Tribunal and other 
provisions which they consider 
more basic. 

Publishers, artists and record 
companies are looking to other 
areas of the bill to correct, as BMI's 
Ed Cramer put it, "certain inequities 
that have been allowed to exist for 
too long." Specifically, the music 
industry is looking forward to the 
lifting of the copyright payment 
exemption as it applies to musical 
performances "not for profit." 

As presently written, the new bill 
will allow composers to collect 
royalties from educational institu- 
tions-including the Corporation for 
Public Broadcasting-as the creators 
of written works have always been 
able to do. 

Also, a battle seems to be shaping 
up among publishers, record com¬ 
panies and jukebox operators over 
the Royalty Tribunal review of the 
mechanical and jukebox fees. Under 
the 1909 copyright law, the mech¬ 
anical fees are fixed in law (the only 
such fixed fees in the present law, 
all others being left up to negotia¬ 
tion). The new bill will provide for 
the periodic review of the mechani¬ 
cal fees, while the $8-a-year jukebox 
levy is not subject to revision by any 
other body except Congress. 

The jukebox operators were suc¬ 
cessful in excising the review sec¬ 
tion of the law, as it applies to them, 
in the Senate last year. The 
recording companies are expected 
to attempt a similar.move against 
the review provisions applying to 

(See next page please) 
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leading the way in novelty- 
proof computer animated game 
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the all electronic baseball 
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than videos .... operators 
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11 _ 


m 

IMAGINATIVE. EXCITING & 
COLORFUL, CENTURY prod¬ 
ucts bring you the best in engi¬ 
neering, reliability and smart 
styling. The new console version 
of WORLD SERIES adds more 
dimension to the sparkle ... 
without a doubt the playmaker 
of the day, with super action 
and super sounds! 

We’ve just begun to do our 
thing. Watch for the most 
exciting line of games and video 


pieces you’ve ever imagined 
... sure to keep your profits 
high. 

The future is here now. Become 
a part of it with CENTURY! 
There’s gold waiting for you. 
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copyright revision 

(Continued from page 22) 

mechanicals. (The manufacturers 
were successful in the Senate last 
year in cutting the proposed 4 
cents-a-side mechanical to 3 cents.) 

As well, some portion of the 
estimated $5 million a year in 
copyright fees from cable television 
(not covered in existing law) will be 
split between publishers and com¬ 
posers, if the bill passes. Though 
most of the music industry lobbyists 
feel the fees prescribed for cable tv 
are too low, most are willing to 
accept the schedule of payments in 
the present bill. 

It is important, they say, that 
cable tv liability be established now 
so that in the future, when original 
programing comes to cable systems 
and the present practice of retrans¬ 
mitting over-the-air signals wanes, 
composers can seek royalties com¬ 
parable to those they now collect 
from broadcasters. There is no way 
to determine what share of that $5 
million a year will go to performing 
rights societies since the formula for 
distribution is left up to the U.S. 
Copyright Office after the bill is 
passed. 

Hearings on the copyright revis¬ 
ion measure are expected to stretch 
through the summer. Music issues 
in the bill will be taken up in hearings 
in June probably. Aides at the 
Judiciary Committee are predicting 


The recent Music Operators of 
Michigan convention (April 4-6) 
featured guest speaker state Sena¬ 
tor Harry DeMaso and state Reve¬ 
nue Commissioner Sydney Good¬ 
man. 

DeMaso, author of a bill to 
legalize free play on pinball mach¬ 
ines in Michigan, told operators at 
the convention to "let their elected 
officials know where they stand or 
be prepared to suffer the conse¬ 
quences. " Businessmen must be¬ 
come involved in their governments, 
at all levels, DeMaso told the 
operators. 

Goodman presented an overview 
of Michigan's revenue operations 
and income-expenditure figures and 
explained where and from whom 


floor action in the House by the 
beginning of next year. And one 
staffer warned not to expect the 
House to simply rubber-stamp the 
Senate's version of the bill. 

After House passage, the bill will 
be sent back to the Senate. If the 
two bills still differ at that time, 
conference committees from each 


Music Operators of America na¬ 
tional staffers are thinking about 
making cassette tapes of this year's 
MOA Notre Dame Regional Seminar 
speakers available at a cost to MOA 
members, Fred Granger, executive 
vice president, told P/ay Meter in 
late May. 

The seminar, held April 25-26 at 
Notre Dame University, was "our 
most successful," Granger com¬ 
mented, noting that registration was 
limited to 75 persons and that actual 
registrations were cut off at 78. 
There were many more applicants, 
though. Granger said. 

Questionnaires filled in by attend¬ 
ants said the seminar was "very 
worthwhile," Granger added, 
though some attendants felt the 
workshop sessions could have been 


the state collects its money. He 
stressed the value of trade groups 
such as MOM working together 
with the various departments of 
state government. 

During a roundtable discussion 
session after the speakers, distribu¬ 
tor and manufacturer representa¬ 
tives from Miller-Newmark, Empire 
Distributing and Bynamo Corp. 
answered questions and spoke a- 
bout the industry from their view¬ 
points. 

MOM President Ed Schultz com¬ 
mented about the convention: 
"We've come a very long way in 
three years from several small, 
informal meetings to this first con¬ 
vention." 


house will be appointed to iron out 
the discrepancies. Both houses 
must approve the same version of 
the legislation by December 1976 in 
order for it to become law. 

Unlike in years past, it is now 
difficult to find anyone on the Hill 
who does not predict final action on 

{Continued on page 48) 


longer. Some attendants, Granger 
said, felt the seminar should last half 
a day or a day longer. 

Each of the three lecturers at the 
seminar were taped, Granger said, 
and MOA is seriously considering 
selling cassettes of the lectures to 
members. "We have to have a 
charge," he noted, "because we 
charge attendants and we have to 
pay for the cost of making copies." 

The seminar is held annually for 
MOA members who would like to 
strengthen their businesses by tak¬ 
ing advantage of the opinions and 
facts offered by Notre Dame's 
business faculty. 

Conducted by the College of 
Business Administration and spon¬ 
sored by MOA, this year's seminar 
featured John R. Malone, associate 
dean for graduate study in the 
College of Business Administration; 
Dr. William P. Sexton, an associate 
professor of management with ex¬ 
perience in executive development 
programs; and Dr. David Appel, 
chairman of the marketing depart¬ 
ment and market research specialist 
in small business. 

Malone began his lecture, Grang¬ 
er said, with an economic overview 
before launching into how operators 
can gain a tighter control over their 
operations. Sexton offered tips on 
how operators can give their em¬ 
ployes incentives to function more 
efficiently and economically. 

Appel, who was making his first 
appearance at the seminar, discuss¬ 
ed developing location potential. 


V\fe sell strong because 
we have a lot to sell 
with 

KIDDIERAMA. 


"Free play” legislative sponsor 
speaks at Michigan convention 


Tapes of MOA lecturers 
may be available to ops 


23 



rotating Texas 
meets helps 
organization 


The Music Operators of Texas 
annual convention moved to Dallas 
this year for the first time the 
weekend of May 2-4. 

Association President Charles 
Ray Young explained that the first 
convention was held in Houston, 
but "after realizing that many of our 
members were located a good 
distance from Houston, we decided 
to move the convention from city to 
city in an effort to encourage more 
members to attend. 

"We also hoped that by doing this 
we would attract more new mem¬ 
bers, " Young added. "Because 
Texas is such a large state, it made it 
next to impossible to select a site 
that's convenient to the majority of 
our members. By moving around, 
we can attempt to set up an 
association chapter in each city that 
would meet and conduct associa¬ 
tion business on localized basis 
throughout the year," he explained 
further. 

Apparently, the plan has worked. 


ABE SUSMAN of Texas' State 
Music Distributors Inc. picked a 
winning partner for table soccer 
when he chose Penthouse Mag¬ 


azine's Pet of the Year 1973-74 
Cathryn "Cherokee" Lacey in 
Dallas. 




LEN SCHNELLER of U.S. Billiards national sales director for National video table match in Dallas, 

(left) takes on William L. Morgan, Entertainment Co. Inc. for a friendly 
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Texas convention 

Membership is up over 200 per cent 
from last year and a Dallas chapter is 
being formed. Next year's conven¬ 
tion is set for San Antonio, Young 
said. 

The convention-exhibition agen¬ 
da this year featured workshops; 
"how-to" seminars; a breakfast, 
luncheon and banquet; and guest 
speakers MOA President Fred Col¬ 
lins Jr., MOA Executive Vice Presi¬ 
dent Fred Granger and Edgar Blank- 
enbecker. 

Local and national distributing 
and manufacturing concerns which 
exhibited their products at the show 
were Leisure Sports Systems Inc., 
Garland; Wildcat Chemical Co., Fort 
Worth; Commercial Music Co., 
Dallas; O'Connor Distributing Co., 
Dallas; H.A. Franz 8- Co., Houston; 
State Music Distributors Inc., Dal¬ 
las; R 8 E Sporting Systems Inc., 
Fort Worth; Meadows Games Inc., 
Sunnyvale, Calif.; Rowe Interna¬ 
tional Inc., Houston; and D 8 R 
Industries, Chicago. 


THE EYES OF TEXAS were upon 
this man, Charles Ray Young, at the 
recent Music Operators of Texas 
convention-exposition. Young is 
president of the far-flung Texas 
association. 


INDUSTRY LOOK-ALIKES John 
Lewis (left), president of Dynamo 
Corp., and MOA President Fred 
Collins chat about the coin industry 
and table soccer during a break at 
the recent Music Operators of Texas 
confab. 



AT THE ROWE INTERNATIONAL 
booth in Dallas, Ronald Eklund 
(seated left) of Mirco Games battles 
Rowe's Hobe Wilson on Mirco's 


video cocktail table, Scramble, as 
Robert Edgell (standing left), Tony 
Sala and Jack Kellem waited a 
chance at the champ. 
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Save Your Table and Your Back 

Move It The Easy Way With 

EAZY MOVER 

Poland Pool Table Handling Device 



Unit is so compact 
that two will fit in a 
pickup truck. 


Curbs or steps are 
less of an obstacle 
with THE EAZY 
MOVER. 


☆ Complete unit is plated with a du¬ 
rable, rustproof finish. 

☆ Strong, nylon safety straps with 
quick-release buckles are perman¬ 
ently attached....No hunting for 
safety straps. 

☆ 1,000 lb. test composition type 
wheels will not mark floors. 

☆ Completely adjustable. 

☆ Protects cabinet and slate. 

☆ Easily attached to table. 

☆ Fits virtually all pool tables and 
air-hockey tables. 

☆ Remarkably easy to handle. 


THE 

EAZY MOVER 


Circle 9 on reader service card. 

is strong, versatile and easy to use.... 



WILL LAST FOR YEARS! 


We can show you how to move a pool table or air 
hockey table with one hand...steering through 
narrow doorways, around tight corners and up or 
down curbs or steps easily. With THE EASY 
MOVER you can load and unload your carrier 
vehicle with a minimum of time and labor. 

To order your own EAZY MOVER, visit your nearest 
distributor or call or write: 

POLAND MANUFACTURING CO. 

P.O. Box 1168, Forrest City, Ark. 72335 
(501) 633-2205 

For export orders contact BELAM EXPORT CORP., 51 Madison Ave., New York, 
N.Y. 10010. Cable: BELAMEX NEW YORK. 



MOM scores with police, 
may get free play action 


M ichigan operators are once 
again trying to legalize free 
play on pinball machines through 
the legislature and this time they've 
reached a compromise with the 
state police on an age limit for 
pinball playing. 

During the last legislative session, 
the Michigan State Police supported 
an amendment to a Music Operators 
of Michigan bill to legalize free play. 
The amendment would have prohib¬ 
ited anyone 18 or under from 
playing pinball machines offering 
free plays for successful scoring. 

The amendment caused sufficient 
delays to kill the bill at the end of the 
session, according to the MOM 
newsletter. 

In mid-March, Michigan state 
Sen. Harry DeMaso reintroduced 
the free play bill and shortly after its 
introduction, MOM President Ed 
Schultz met with the state police. 

He and two other MOM officers 
obtained the state police's agree¬ 
ment that if they seek another age 
limitation amendment to the bill, "it 
will be 14 years old instead of 18," 
the MOM newsletter said. 

The proposal was presented to 
the MOM membership at their 
convention April 4-6 and was ap¬ 
proved. 

"Music Operators of Michigan 
will, of course, continue efforts to 
have the bill passed without an age 
limitation," the newsletter stated. 
"But with the backing of the 


MOM membership, we will accept 
the 14-year-old amendment only if it 
becomes necessary as the bill 
begins to move in the Judiciary 
Committee of the Senate," MOM 
said. 


The Michigan group voiced con¬ 
fidence at its convention that the 
free play bill would pass in one form 
or another this session, bringing the 
enjoyment of free play pinball to the 
game's fans in Michigan. 



IS YOUR INCOME OFF? 
You should be looking 
at Kiddierama. 
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Now 


3 


5 


6 


0 


8 


9 


12 


13 

El 


18 




30 

31 


33 


Was 

4 SHINING STAR EARTH, WIND & FIRE 
Columbia 3-10090 

9 BEFORE THE NEXT TEARDROP FALLS FREDDY FENDER/ 

ABC Dot DOA-17540 

3 HOW LONG ACE/Anchor ANC 2100 (ABC) 

7 THANK GOD I’M A COUNTRY BOY JOHN DENVER/ 

RCA PB 10239 

1 JACKIE BLUE OZARK MOUNTAIN DAREDEVILS/A&M 1654 

6 ONLY YESTERDAY CARPENTERS/A&M 1677 

13 SISTER GOLDEN HAIR AMERICA/Warner Bros. 8086 

2 HE DON’T LOVE YOU (LIKE I LOVE YOU) TONY ORLANDO 

& DAWN/Elektra 45240 

10 I DON’T LIKE TO SLEEP ALONE PAUL ANKA/ 

United Artists XW 615-X 

12 BAD TIME GRAND FUNK/Capitol 4046 

14 OLD DAYS CHICAGO/Columbia 3-10131 

5 (HEY WON’T YOU PLAY) ANOTHER SOMEBODY DONE 
SOMEBODY WRONG SONG B.J. THOMAS/ABC ABP 12054 

8 WALKING IN RHYTHM BLACKBYRDS/Fantasy 736 

17 GET DOWN, GET DOWN (GET ON THE FLOOR) JOE SIMON/ 

Spring 156 (Polydor) 

18 WILDFIRE MICHAEL MURPHEY/Epic 8-50054 

21 ONLY WOMEN ALICE COOPER/Atlantic 3254 

20 BAD LUCK (PT.l) HAROLD MELVIN & THE BLUENOTES/ 

Phi la. Inti. ZS8 3562 (Col) 

19 HIJACK HERBIE MANN/Atlantic 3246 

22 LOVE WON’T LET ME WAIT MAJOR HARRIS/Atlantic 3248 

26 TAKE ME IN YOUR ARMS (ROCK ME) DOOBIE BROTHERS/ 

Warner Bros. 8092 

24 THE LAST FAREWELL ROGER WHITTAKER/RCA PB 50030 

25 I’M NOT LISA JESSI COLTER/Capitol 4009 

27 WHEN WILL I BE LOVED LINDA RONSTADT/Capitol 4050 

15 PHILADELPHIA FREEDOM ELTON JOHN BAND/MCA 40364 

29 SHOESHINE BOY EDDIE KENDRICKS/Tamla T54257F 

37 MAGIC PILOT/EMI 3992 (Capitol) 

31 REMEMBER WHAT I TOLD YOU TO FORGET TAVARES/ 

Capitol 4010 

40 LOVE WILL KEEP US TOGETHER CAPTAIN & TENNILLE/ 

A&M 1672 

33 CUT THE CAKE AWB/Atlantic 3261 

11 KILLER QUEEN QUEEN/Elektra 45226 

16 LONG TALL GLASSES (I CAN DANCE) LEO SAYER/ 

Warner Bros. 8043 

38 I WANNA DANCE WIT 'CHOO DISCO TEX & THE SEX-O- 

LETTES Featuring MONTI ROCK Ill/Chelsea 3015 

23 IT’S A MIRACLE BARRY MANILOW/Arista 0108 



34 

28 

AUTOBAHN KRAFTWERK/V 

13 

35 

32 

DON’T TELL ME GOODNIG 

15 

13 

36 

30 

LOVIN’ YOU MINNIE RIP! 

m 

51 

JUDY MAE BOOMER CAS1 

10 

38 

41 

GOOD LOVIN’ GONE BAD 

15 




9 

39 

39 

TRAMPLED UNDER FOOT l 

6 

ED 

50 

WHY CAN’T WE BE FRIEND 

12 

41 

43 

EASE ON DOWN THE RO/ 




Wing a 

11 

ZB 

48 

ROCKIN’ CHAIR GWEN M< 

8 

43 

44 

RAINY DAY PEOPLE GORC 

5 

44 

42 

THE IMMIGRANT NEIL SEC 

16 

m 

53 

LIZZIE AND THE RAINMAN 

14 

46 

35 

YOUNG AMERICANS DAVI 


47 

47 

SHAKEY GROUND TEMPTA 

9 

10 

ZB 

56 

THE HUSTLE VAN McCOY , 

8 

ZB 

55 

SPIRIT OF THE BOOGIE/S 

8 

9 



KOOL , 

■ l'l 

64 

HEY YOU BACHMAN-TURN 

10 

51 

36 

CHEVY VAN SAMMY JOH 


52 

54 

BABY THAT’S BACKATCHA 

4 

53 

58 

LET THERE BE MUSIC ORLE 

8 

8 

ED 

63 

SADIE SPINNERS/Atlantic 

7 

m 

67 

ATTITUDE DANCING CARL 

12 

m 

65 

THE WAY WE WERE/TRY T< 

14 




8 

03 

82 

SWEARIN’ TO GOD FRANK 


m 

71 

GIVE THE PEOPLE WHAT T 

6 

c 


68 

I’LL PLAY FOR YOU (HEAR 

3 

7 

m 

69 

MISTY RAY STEVENS/Barm 


61 

61 

1 WANT TO BE FREE OHIO 

15 

62 

66 

(JUST LIKE) ROMEO AND Jl 

14 

rei 

72 

DYNOMITE TONY CAMILL 

B3 

73 

T-R-O-U-B-L-E ELVIS PRESLE 

7 

65 

34 

EMMA HOT CHOCOLATE/ 

13 

66 

57 

BLOODY WELL RIGHT SUP! 













METER 


; 7 V P 11 ®® 


rtigo VE 203 (Phonogram) 10 


IT LOBO/Big Tree 16033 

(Atlantic) 9 
TTON/Epic 8-50057 17 

.EMAN/Mums ZS8-6033 (Col) 4 

>AD COMPANY/Swan Song SS 

70103 (Atlantic) 6 

:D ZEPPELIN/Swan Song SS 

(Atlantic) 7 
? WAR/United Artists XW 629-X 5 


3 CONSUMER RAPPORT/ 
d a Prayer/HS 101 F (Atlantic) 7 

IRAE/Cat 1996 (TK) 5 

ON LIGHTFOOT/Reprise 1328 6 

M<A/Rocket 40370 (MCA) 8 

TANYA TUCKER/MCA 40402 4 

) BOWIE/RCA PB 10152 10 

ONS/Gordy G7142F (Motown) 9 


THE SOUL CITY SYMPHONY/ 

Avco 4653 5 

IMMER MADNESS 

THE GANG/Delite 1567 (PIP) 5 
:R OVERDRIVE/Mercury 73683 2 


IS/GRC 2046 17 

SMOKEY ROBINSON/Tamla 

T54258F (Motown) 6 
\NS/Asylum 45243 6 

268 4 

SIMON/Elektra 45246 3 

REMEMBER GLADYS KNIGHT & 

THE PIPS/Buddah 463 4 

E VALLI/Private Stock 021 2 

IEY WANT O’JAYS/Phila. Inti. 

ZS8 3565 (Col) 3 
THE BAND) SEALS & CROFTS/ 

Warner Bros. 8075 6 

by 614 (Chess/Janus) 7 

’LAYERS/Mercury 73675 4 

JET SHA NA NA/Kama Sutra 602 6 

)'S BAZUKA/A&M 1666 4 

'/RCA PB 10278 3 

ig Tree 16031 (Atlantic) 18 

TTRAMP/A&M 1660 8 


67 

49 

LADY MARMALADE LABELLE/Epic 8-50048 

19 

m 

98 

I’M NOT IN LOVE lOcc/Mercury 73678 

2 

69 

76 

ME AND MRS. JONES RON BANKS AND THE DRAMATICS/ 

ABC 12090 

3 

70 

60 

STAND BY ME JOHN LENNON/Apple 1881 

11 

71 

45 

WHAT AM 1 GONNA DO WITH YOU BARRY WHITE/ 

20th Century 2177 

12 

72 

70 

YOU BROUGHT THE WOMAN OUT OF ME EVIE SANDS/ 

Haven 7010 (Capitol) 

7 

ED 

83 

I’M ON FIRE DWIGHT TWILLEY BAND/Shelter 40380 (MCA) 

3 

74 

77 

MINNESOTA NORTHERN LIGHT/Columbia 3-10136 

4 

75 

52 

ONE BEAUTIFUL DAY ECSTASY, PASSION & PAIN/ 

Roulette 7163 

10 

76 

59 

SUPERNATURAL THING, PT. 1 BEN E. KING/Atlantic 3241 

17 

77 

46 

AMIE PURE PRAIRIE LEAGUE/RCA PB 10181 

12 

ED 

88 

BLACK FRIDAY STEELY DAN/ABC 12101 

2 

79 

80 

CHECK IT OUT BOBBY WOMACK/United Artists XW 621-X 

5 

m 

90 

MIDNIGHT BLUE MELISSA MANCHESTER/Arista 0116 

3 

81 

84 

THE FUNKY GIBBON GOODIES/20th Century 2189 

3 

82 

86 

SAIL ON SAILOR BEACH BOYS/Brother/Reprise 1325 

7 

ED 

— 

THE ROCKFORD FILES MIKE POST 

MGM 14772 

1 

84 

85 

99 MILES FROM L.A. ALBERT HAMMOND/Mums ZS8 6037 

(Col) 

5 

ED 

— 

DISCO QUEEN HOT CHOCOLATE/Big Tree 16038 (Atl) 

1 

86 

89 

ROLLING DOWN ON A MOUNTAINSIDE 

MAIN INGREDIENT/RCA PB 10224 

3 

87 

91 

IT HURTS A LITTLE EVEN NOW JOHN REID/Arista 0114 

2 

88 

93 

LONG HAIRED COUNTRY BOY CHARLIE DANIELS BAND/ 

Kama Sutra 601 

2 

89 

92 

TAKE IT FROM ME DIONNE WARWICKE/Warner Bros. 8088 

2 

90 

94 

SLIPPERY WHEN WET COMMODORES/Motown M 1338F 

2 

91 

— 

JIVE TALKIN’ BEE GEES/RSO 510 (Atlantic) 

1 

92 

96 

1 DREAMED LAST NIGHT JUSTIN HAYWARD & JOHN LODGE/ 

Threshold 5N-6701 9 (London) 2 

93 

62 

GROWIN’ LOGGINS & MESSINA/Columbia 3-10118 

9 

94 

97 

THEY DON’T MAKE ’EM LIKE THAT ANY MORE 

REUNION/RCA PB 10252 

3 

95 

95 

GRANDDADDY (PT. 1) NEW BIRTH/Buddah 464 

3 

96 

99 

ROCK AND ROLL ALL NIGHT KISS/Casablanca 829 

2 

97 

79 

L-O-V-E (LOVE) AL GREEN/Hi 5N 2282 (London) 

14 

98 

100 

KEEP THE HOME FIRES BURNING LATIMORE/Glades 1726 

(TK) 

2 

99 

— 

EVERY TIME YOU TOUCH ME (1 GET HIGH) CHARLIE RICH/ 

Epic 50103 

1 

100 

— 

BLANKET ON THE GROUND BILLY JO SPEARS/ 

United Artists XW 584X 

1 


























Top 20 Country 


Now Was 


/Vlusic fRogramming 


1 2 THANK GOD, I'M A COUNTRY BOY 


2 6 MISTY 

John Denver RCA PB 10239 

3 4 WINDOW UP ABOVE 

Ray Stevens/Barnaby 614 

4 3 I'M NOT LISA 

Mickey Gilley/Playboy P 6031 

5 5 TOO LATE TO WORRY, TO BLUE TO CRY 

Jessi Colter/Capitol 4009 

6 1 SHE'S ACTIN' SINGLE (I'M DRINKIN' DOUBLES) 

Ronnie Milsap/RCA PB 10228 

7 91 AIN'T ALL BAD 

Gary Stewart/RCA PB 10222 

8 16 YOU'RE MY BEST FRIEND 

Charley Pride/RCA PB 10236 

9 19 RECONSIDER ME 

Don Williams/ABC/Dot D0A 17550 

1012 HURT 

Narvel Felts/ABC/Dot D0A-17549 

1114 FROM BARROOMS TO BEDROOMS 

Connie Cato/Capitol 4035 

12 20 WHEN WILLI BE LOVED 

David Wills/Epic 8-50090 

Linda Ronstadt/Capitol 4050 

1313 DON'T ANYONE MAKE LOVE AT HOME ANYMORE 

14 18 TRYINT0 BEAT THE MORNING HOME 

Moe Bandy/GRC GR 2055 

1515 BRASS BUCKLES 

T.G. Shepard/Melodyland 6006 

16 17 THESE DAYS II BARELY GET BYI 

16 17 THESE DAYS II BARELY GET BYI 

Barbi Benton/Playboy P 6029 

17 29 THERE 1 SAID IT 

George Jones/Epic 8-50088 

18 23 FORGIVE AND FORGET 

Margo Smith/20th Century TC 2172 

19 24 HE'S MY ROCK 

Eddie Rabbitt/Elektra 45237 

20 22 WORD GAMES 

Brenda Lee/MCA 40385 


Billy Walker/RCA PB 10205 


III«h J«hn: 

the singles magician 



ALPHABETICAL LISTING 


AMIE Robert Alan Ringe 

(McKenzie/Dunbar, BMI) . 77 

ATTITUDE DANCING Richard Perry 

(C'Est/Jacob Brackman, ASCAP) . 55 

AUTOBAHN Ralph Hutter & Florian 

Schneider (Intersong-USA, ASCAP) . 34 


65 


EMMA Mickie Most (Buddah, ASCAP) 

EVERY TIME YOU TOUCH ME (I GET 
HIGH) Billy Sherrill (Algee, 

BMI/Double R, ASCAP) . 99 


BABY THAT'S BACKATCHA Smokey 

Robinson (Bertram, ASCAP) . 52 

BAD LUCK Gamble-Huff (Mighty Three, 

BMI) . 12 

BAD TIME Jimmy lenner (Cram Renraff, 

BMI) . 10 

BEFORE THE NEXT TEARDROP FALLS 

Huey Meaux (Shelby Singleton, BMI) .... 2 

BLACK FRIDAY Gary Katz (American 

Broadcasting, ASCAP) . 78 

BLANKET ON THE GROUND Larry Butler 

(Brougham Hall, BMI) . 100 

BLOODY WELL RIGHT Ken Scott & 
Supertramp (Almo/Delicate, ASCAP) .... 66 


GET DOWN, GET DOWN (GET ON THE 
FLOOR) Raeford Gerald & Joe Simon 

(Gaucho/Belinda, BMI) . 14 

GIVE THE PEOPLE WHAT THEY WANT 

Gamble-Huff (Mighty Three, BMI) . 58 

GOOD LOVIN' GONE BAD Bad Company 

(Badco, ASCAP) . 38 

GRANDDADDY (PT. 1) New Birth 

(Birthday, BMI) . 95 

GROWIN' Jim Messina (Savona/Sugartree, 
BMI; Gnossos, ASCAP) . 93 


8 


79 


CHECK IT OUT Bobby Womack 

(Unart/Bobby Womack, BMI) . 

CHEVY VAN Jay Senter & Larry Knechtel 

(Act One, BMI) . 51 

CUT THE CAKE Arif Mardin (Average/ 
Cotillion, BMI) . 29 


DISCO QUEEN Mickie Most (Finchley, 

ASCAP) . 85 

DON'T TELL ME GOODNIGHT 

Phil Gernhard (Famous, ASCAP) . 35 

DYNOMITE Tony Camillo (Tonob, BMI) .... 63 


HE DON'T LOVE YOU (LIKE I LOVE YOU) 
Hank Medress & Dave Appell 

(Conrad, BMI) . 

(HEY WON'T YOU PLAY) ANOTHER 
SOMEBODY DONE SOMEBODY 
WRONG SONG Chips Moman (Press/ 

Tree, BMI) . 12 

HEY YOU Randy Bachman (Ranbach/ 

Top Soil, BMI) . 

HOW LONG John Anthony (American 

Broadcasting, ASCAP) . 3 

HIJACK Herbie Mann (Dunbar, BMI) . 18 


50 


EASE ON DOWN THE ROAD S. Schaefer 
& Harold Wheeler (Fox Fanfare, BMI) .. 


I DON'T LIKE TO SLEEP ALONE 

Rick Hall (Spanka, BMI) . 9 

I DREAMED LAST NIGHT Tony Ctarkte 

(Justunes, ASCAP) . 92 

I WANNA DANCE WIT 'CHOO 
Bob Crewe (Heart's Delight/Caseyem/ 
Desiderata, BMI) . 32 


I WANT TO 1 BE FREE Ohio Players 

(Ohio Players/Unichappell, BMI) . 61 

I'LL PLAY FOR YOU (HEAR THE BAND) 

Louie Shelton (Dawnbreaker, BMI) . 59 

I'M NOT INI LOVE lOcc (Man-Ken, BMI)... 68 

I'M NOT LISA Ken Mansfield & Waylon 

Jennings (Baron, BMI) . 22 

I'M ON FIRE Oister (Tarka, ASCAP) . 73 

IT HURTS A LITTLE EVEN NOW 

Glen Spreen (House of Gold, BMI) . 87 

IT'S A MIRACLE Barry Manilow & 

Ron Dante (Kamikaze, BMI) . 33 

JACKIE BLUE Glyn Johns & David 

Anderle (Lost Cabin, BMI) . 5 

JIVE TALKIN' Arif Mardin (Casserole, 

BMI) . 91 

JUDY MAE Boomer Castleman (Tree, BMI) 37 
(JUST LIKE) ROMEO & JULIET Tony 
Camillo (Jobete, ASCAP/Stone Agate, 

BMI) . 62 

>KEEP THE HOME FIRES BURNING Steve 

Alaimo (Sherlyn, BMI) . 98 

KILLER QUEEN Ray Thomas & Queen 
(Feldman/Trident, ASCAP) . 30 

L-O-V-E (LOVE) Willie Mitchell 

(Jec/AI Green, BMI) . 97 

LADY MARMALADE A. Touissant & 

V. Wickham (Stone Diamond, BMI; 

Tanny Boy/Kenny Nolan, ASCAP) . 67 

lET THERE BE MUSIC Chuck Plotkin 

(Borch, ASCAP/Mojohanna, BMI) . 53 

LIZZIE AND THE RAINMAN Snuff Garrett 
(House of Gold, BMI) . 45 
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Top 20 Soul 


SONNY ALBARADO 

e Pinball Wizard. 
)strich-plumed and gem- 
spectacles, he's a walking 
he Sky, a British honky- 
race. 

ge, he combines flamboy- 
ricality with finely honed 
ship to produce, not merely 
; of his familiar recordings, 
is of music that amaze in 
nuous reconstruction, 
ord, his performance, lyri- 
abilities continually aston- 

nore top ten singles and 
) his credit than are easily 
red, Elton John is not on 
□ becoming a pop legend; 
y is one. 

he beginning of the year, 
ontinually been on pop, 
rhythm-and-blues charts- 
3fore, jukeboxes every- 
d his face and name have 
)re television and movie 
with as much frequency, 
snt to the top of the charts 
le year with a remake of 


the Beatles' "Lucy in the Sky with 
Diamonds," a tour de force per¬ 
formance with John's piano licks 
adding to the phantasmagoria of 
musical images inherent in the song. 

Then radio stations began playing 
his singing of "Pinball Wizard" from 
the movie Tommy, which broke 
about the same time his "Phila¬ 
delphia Freedom" started leaping up 
the charts. 

And it was with that "bump- 
beat" song about easy living in the 
city that John joined the growing list 
of white artists who have broken 
high into the soul market. 

The amazing factor in all of 
John's single activity recently, how¬ 
ever, is that unlike many major 
artists who are now releasing singles 
prior to their album releases, John's 
singles do not appear on his recently 
released LP, "Captain Fantastic and 
the Brown Dirt Cowboy." But the 
album itself is already moving on the 
charts and is certain to produce a 
single of its own, adding another 
sure shot for the jukebox operators 
conscientious about their program¬ 
ming. 

Since the late '60's, Elton John's 
name on a record has meant instant 
success and it appears that his new 
album is destined for as much 
acceptance as his previous chart- 
busters. 


Now Was 

1 1 GET DOWN, GET DOWN 

2 4 ROCKIN'CHAIR 

3 3 BAD LUCK (PART II 


Joe Simon Soring 156IPolydorl 


Gwen McCrae-Cat 1996ITKI 


4 8 SPIRIT OF THE B00GIE/SUMMER H « ^ 


5 2SHAKEY GROUND 

6 7 BABY THAT'S BACKATCHA 

7 9 LOVE WONT LET ME WAIT 

8 5 WHAT AM I GONNA DO WITH YOU 

9 11 CUT THE CAKE/PERSON TO PERSON 

10 6 LOVE (LOVE) 

1112 KEEP THE HOME FIRES BURNING 

12 13 CHECK IT OUT 

13 14 I WANT TO BE FREE 
1417 HIJACK 

1515 ROLLING DOWN A MOUNTAINSIDE 

16 24 GIVE THE PEOPLE WHAT THEY WANT 

17 22 THE WAY WE WERE/TRY TO REMEMBER 

18 21 SHACKIN'UP 

19 20 TOUCH ME BABY (REACHING OUT FOR YOUR LOVE) 
2018 GRANDDADDY (PART 1) 


Kool & The Gang Delite 1567 (PIP) 
Temptations Gordy G7142F(Motown) 
Smokey Robinson Tamla T54258F (Motown) 


Major Harris Atlantic 3248 


Barry White 20th Century 2177 


AWB Atlantic 3261 


Al Green Hi2282(London) 


Latimore Glades 1726 (TK) 


Bobby Womack-United Artists XW621-X 


Ohio Players Mercury 73675 
Herbie Mann Atlantic 3246 


Main Ingredient RCA PB 10024 


O'Jays Phila. Inti. ZS8 3565 (Coll 


Gladys Knight & The Pips Buddah 463 


Barbara Mason Buddah 459 


Tamiko Jones Arista 0110 


New Birth Buddah 464 


Charts courtesy of 



LONG HAIRED COUNTRY BOY Paul 

Hornsby (Kama Sutra/Rada Dara, BMI). 88 

LONG TALL GLASSES (I CAN DANCE) 

Adam Faith & David Courtney 

(Chrysalis, ASCAP) . 31 

LOVE WILL KEEP US TOGETHER Captain 
w. Toni Tennille (Don Kirshner, BMI)... 28 

LOVE WON'T LET ME WAIT Bobby Eli 
(Mighty Three/Friday's Child/WMOT, 

BMI) . 19 

LOVIN' YOU Scorbu Prod. (DickieBird, 

BMI) . 36 

MAGIC Alan Parsons (Al Gallico, BMI) .. 26 

ME AND MRS. JONES J. L. Reynolds, 

Ron Banks, Don Davis (Assorted, BMI). 69 

MIDNIGHT BLUE Vini Poncia 
(New York Times/Roumanian 

Pickleworks, BMI) . 80 

MINNESOTA (Bay Lake, ASCAP) . 74 

MISTY Ray Stevens (Vernon, ASCAP) 60 

99 MILES FROM L.A. Albert Hammond 
Hal David (Landers-Roberts/April/Casa 
David, ASCAP) . 84 

OLD DAYS James William Guercio 

(Make AAe Smile/Big Elk, ASCAP) . 11 

ONE BEAUTIFUL DAY Bobby Martin 

(Big Seven/Steals Bros. BMI) . 75 

ONLY WOMEN Bob Ezrin 

(Ezra/Early Frost, BMI) . 16 

ONLY YESTERDAY Richard Carpenter 

(Almo/Sweet Harmony/Hammer & Nails, 
ASCAP . 6 

PHILADELPHIA FREEDOM Gus Dudgeon 
(Big Pig/Leeds, ASCAP) . 24 


RAINY DAY PEOPLE Lenny Waronker 

(Moose, CAPAC) . 43 

REMEMBER WHAT I TOLD YOU TO 
FORGET Dennis Lambert & Brian Potter 

(ABC Dunhill/One of a Kind, BMI) . 27 

ROCK AND ROLL ALL NIGHT Neil Bogart 
& Kiss (Cafe Americana/Rock Steady, 

ASCAP) . 96 

ROCKIN' CHAIR Steve Alaimo, Willie 

Clarke & Clarence Reid (Sherlyn, BMI) .. 42 

ROLLING DOWN A MOUNTAINSIDE 
Gooding & Simmons (Better Half, 

ASCAP) . 86 

SADIE Thom Bell (Mighty Three, BMI) .... 54 

SAIL ON SAILOR Beach Boys (Brother, 

BMI) . 82 

SHAKEY GROUND Jeffrey Bowen & 

Berry Gordy (Jobete, ASCAP). 47 

SHINING STAR Maurice White w. Charles 

Stepney (Saggiflame, ASCAP) . 1 

SHOESHINE BOY Fran, Wilson, Leonard 

Caston (Stone Diamond, BMI) . 25 

SISTER GOLDEN HAIR George Martin 

(WB, ASCAP) . 7 

SLIPPERY WHEN WET James Carmichael & 

Commodores (Jobete, ASCAP) . 90 

SPIRIT OF THE BOOGIE R. Bell, Kool & 

the Gang (Delightful/Gang, BMI) . 49 

STAND BY ME John Lennon (Hill & 

Range/Trio, BMI) . 70 

SUPERNATURAL THING, PT. 1 Bert 
deCoteaux & Tony Silvester (Penumbra, 

BMI) . 76 

SWEARIN' TO GOD Bob Crewe 
(Heart's Delight/Caseyem/Desidera, BMI) 57 

T-R-O-U-B-L-E no producer listed 

(Jerry Chestnut, BMI) . 64 

TAKE ME IN YOUR ARMS (ROCK ME) 

Ted Templeman (Stone Agate, BMI) . 20 


WORLD 


TAKE IT FROM ME Jerry Ragavoy 

(Society Hill, ASCAP) . 89 

THANK GOD I'M A COUNTRY BOY Milt 
Okun w. Kris O'Connor (Cherry Lane, 
ASCAP) 4 

THE FUNKY GIBBON Miki Anthony. 

(ATV, BMI) . 81 

THE HUSTLE Hugo & Luigi (Van McCoy/ 

Warner-Tamerlane, BMI) . 48 

THE IMMIGRANT Neil Sedaka & 

Robert Appere (Don Kirshner, BMI; 

Kirshner Songs, ASCAP) . 44 

THE LAST FAREWELL Denis Preston 

(Areola, BMI) . 21 

THE ROCKFORD FILES Mike Post (Leeds, 

ASCAP) . 83 

THE WAY WE WERE/TRY TO REMEMBER 
Ralph Moss (Colgems/Chappell, ASCAP) 56 
THEY DON'T MAKE 'EM LIKE THAT 
ANYMORE Levine, Bellack & diFranco 

(Crushing/Crazy Chords, BMI) . 94 

TRAMPLED UNDER FOOT Jimmy Page 

(Joaneline, ASCAP) . 39 

WALKING IN RHYTHM Donald Byrd 

(Blackbyrd, BMI ). 13 

WHAT AM I GONNA DO WITH YOU 

Barry White (Sa-Vette/January, BMI) .... 71 

WHEN WILL I BE LOVED Peter Asher 

(Acuff-Rose, BMI) . 23 

WHY CAN'T WE BE FRIENDS? Jerry 
Goldstein with Lonnie Jordan 

(Far Out, ASCAP) . 40 

WILDFIRE Bob Johnston (Mystery, BMI) .. 15 

YOU BROUGHT THE WOMAN OUT Of ME 
Dennis Lambert & Brian Potter 

(ABC Dunhill/One of a Kind, BMI ). 72 

YOUNG AMERICANS Tony Visconti 

(MainMan, ASCAP) . 46 
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By Robert E. Haim 


For the past seven to eight 
months there has been a tremen¬ 
dous shortage of phonographs, 
flippers and good arcade machines 
in the United States. This shortage 
exists in spite of and because of the 
recession which has gripped this 
country for the past year and a half. 

To understand the reasons for the 
shortage is rather simple. 

Throughout the recession, money 
has been extremely tight and only 
available to the manufacturers at 
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onomic game: 

Supply and Demand 


extremely high interest rates. Be¬ 
cause of the tight money situation, 
most of the factories are in cash 
flow binds and have been since last 
summer. 

In particular cash flow difficulties 
are the phonograph manufacturers. 
They require huge amounts of cash 
to retool, purchase parts, prepare 
and stock the new phonographs 
each year. Furthermore, they 
require large amounts of cash to 
keep the assembly lines going. 
Because of cash deficiencies, sup¬ 
plies of new phonographs have 
been slow in coming and even 
sporadic. This, of course, has 
reduced the sales of new phono¬ 
graphs throughout the world. 

Besides the cutback in supplies, 
operators have been slow to accept 
the new high costs of new phono¬ 
graphs. Many have ordered the 
new models only for their very best 
locations and are getting longer use 
out of their present stocks. Further¬ 
more, many operators are buying a 
great deal more used phonographs 
than in the past. 

All this leads to a strong reduction 
in trade-ins of used phonographs 
and consequently a shortage of 
equipment. The prices on used 
phonographs have remained the 
same or risen for the past seven 
months or since the initial release of 
the new phonographs. Prior to that 
small drop in price there were no 
reductions in value for six months. 
Normally, used equipment trade-in 
values reduce slightly every two to 
four months. Furthermore, there 
are no trade-in value reductions 
expected until, once again, the new 


1976 phonograph models are releas¬ 
ed. 

Flippers are short in supply for 
several reason. First of all, the 
largest market for flippers is abroad, 
where the majority of countries 
prefer four-player games. In the 
United States one-player games are 
preferred. Because the great mar¬ 
ket is abroad, the factories must 
design their equipment to supply 
this great demand. Consequently 
one-player games are now only 
being released as every fourth 
model and four-players as every 
second model with a two-player in 
between. 

Secondly, the booming market 
for arcades, which require large 
numbers of flippers in each arcade, 
has inflated the demand to the 


video games, flying games, etc. 
There is no shortage of the poorer 
arcade machines, but good ones are 
scarce. 

What does all this mean? It 
means that the phonograph manu¬ 
facturers are in trouble, although 
there is a larger supply than de¬ 
mand. It means there aren't 
enough flippers and the established 
pinball manufacturers are doing 
well. It means that good arcade 
machines are selling like hotcakes, 
but poorer ones aren't. 

Consequently, the arcade mach¬ 
ine manufacturers are having a 
pretty good year, but not great. 

It also means that operators can't 
get all the equipment they need. It 
also means that despite the reces¬ 
sion, the year isn't a bad one 


“Besides the cutback in supplies, 
operators have been slow to accept 
the high costs of new phonographs/’ 


extent that, again, a shortage 
results. Used flippers are resold so 
quickly that even distributors are 
amazed. There is barely enough 
time to recondition the machine and 
get it back out on the street. 

The next type of equipment of 
which there is a shortage is good 
arcade machines. Again, because 
of the boom in the number of 
arcades opening, there is a highly 
inflated demand for late-model good 
arcade guns, driving games, tank 
games, second and third generation 


all-around except for the phono¬ 
graph manufacturers, who weren't 
able to get started this year. Those 
manufacturers and distributors 
whose main business is games are in 
very good shape. 


Stil buying “THE NEW” 
game every year? 
Kiddierama 
never goes out of style. 




NEW FROM MIDWAY 



• 250 play 

• Extended play 

• Cabinet dimensions 
28" x 38" x 65% " 

• 23" Motorola Solid State 
T.V. Monitor 


• Speed shift control 

• Adjustable timer feature 

• Tachometer 

• Accelerator pedal 

• Engine sound effects 


^a™G O^IE OR TWO PLAYER RACE GAME 

73.66cmW x 8*1 ^cmD x 167.01 cmH % 

Approx, weight in carton 320 lbs. 145.15 kg. 

23" Motorola Solid State TV Monitor 


• Speed shift control 

• Adjustable timer feature 

• Tachometer 

• Accelerator pedal 

• Engine sound effects 

• 250 play 

• Extended play 


• Cabinet dimensions 
24" x 32" x 52" 

61cm x 79cm x 132cm 

• 23" Motorola Solid State 
T.V. Monitor 

• Seat optional 


Circle 10 on reader service card 
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L.A. distributor directs 
anti-income tax organization 



K. Chris Loumakis 


K. Chris Loumakis, president of 
Pico Indoor Sports, a Los Angeles 
distributor of coin machines, has 
been named executive director of 
the California-based Hamiltionian 
Society, a national, nonprofit, non¬ 
partisan organization dedicated to 
the goals of tax education and tax 
reform. 


In accepting his appointment at a 
recent society meeting, Loumakis, a 
veteran political campaign manager, 
stated that: "The objectives of the 
Hamiltonian Society are to bring 
about the eventual repeal of direct 
income taxes, which are inherently 
bureaucratic, inquisitorial and co¬ 
ercive, and to replace them with a 
system of progressive indirect taxes 
based on the ideals of Alexander 
Hamilton. 

"Unlike the income tax, a pro¬ 
gressive commodities tax would 
work through the market price 
system, be voluntary in payment 
and automatic in collection. The 
system worked for over 120 years of 
American history and it can work 
again," he said, "Progressive in¬ 
direct taxes would restabilize our 
slumping economy and be fair and 
equitable to all sectors of society," 
Loumakis added. 

Loumakis emphasized that "the 
goal of the Society is to achieve 


constructive and positive change 
through education and legislation. 
Unlike other tax groups the Hamil¬ 
tonian Society has an entirely legal 
program. It calls for no tax law suits 
and no confrontation with the IRS." 

The youthful Los Angeles distrib¬ 
utor also emphasized that while the 
society's program was an important 
and worthy effort, his first priority is 
to continue the success of Pico 
Indoor Sports. Loumakis said 
business was exceptionally good in 
Los Angeles and his company has 
had excellent results with their new 
US Billards pool tables and Digital 
Games video machines. 


Oil wells don’t pump out 
all the oil in 6 months. 

Like an oil well, 

Kiddierama keeps right on pumping. 
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MINNEAPOLIS MAYOR AL 
Hofsteade (second from right) re¬ 
ceives the keys to a jukebox and a 
Tournament SoccerTM FOOSBALL 
TABLE FROM Ray Hibarger of 


Hanson Distributing Co., donator of 
the table, (far left) and Norm Pink of 
Advance Music Co., donator of the 
jukebox. Also on hand for the 
donation to the Upper Midwest 


American Indian Center were Bruce 
Graves and police Capt. Bruce 
Lindberg. The center is a project of 
the Police and Community Activities 
Projects group. 
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Seven-day miracle 
ends tax threat 
to Colorado operators 


Peter J. Geritz, Colorado distribu¬ 
tor, virtually singlehandedly defeat¬ 
ed a legislative bill in his state that 
would have placed a 10 per cent 
amusement tax on coin-operated 
amusement devices, as well as other 
forms of amusement. 

He did it in seven days. Fast work 
for the normally sloth-like legislative 
process. 

The whole thing began, says 
Geritz, when a legislator attempting 
to get more revenues from Colora¬ 
do's many ski resort areas filed a bill 
that would have placed a seven per 
cent tax on all amusement devices 
and entertainment outlets in those 
areas. 

But when the bill passed through 
the finance committee of Colorado's 
House of Representatives, the pro¬ 
posed tax was increased to 10 per 
cent and applied to all forms of 
amusement and amusement games, 
including theaters, bowling alleys, 
"the whole works," Geritz said. 

"They passed it on first reading. It 
snuck up on us," Geritz explained, 
because "we don't have a state 
organization. 

"This was on a Thursday. I found 
out about it on the Friday and 
thought the thing over some," he 
added. 

What Geritz thought was that the 
bill would "break every operator in 
the state to take 10 per cent off the 
top. We can't issue tickets, you 
know, like these other places." 


"And on the seventh day , Geritz 
restedhaving routed the foes of the 
amusement machine industry. 

"And he saw that it was good ." 


By Sonny Albarado 
Associate Editor 


Geritz decided that something 
had to be done and he decided he 
might be the one to do it. On 
Monday he called operators he 
knew and discussed the problem 
with them. While he was doing that, 
he said, the bowling alleys, golf 
organizations and others were pass¬ 
ing out petitions to fight the bill for 
their interests. 

On Tuesday Geritz made his 
move-he convinced the lobbyist for 
the state's liquor and vending 
industries to help him and his 
supporters fight the bill. The lobby¬ 
ist visited him Wednesday and 
received a full explanation about 
how mounting equipment and other 
costs have sorely affected the 
amusement game industry and how 
a tax on games proceeds could wipe 
out some hardworking men, Geritz 
said. 

That evening, the lobbyist and 
operators visited the legislator who 
introduced the original bill, explain¬ 
ing their position. The legislator 


explained that "she didn't know 
anything about our industry, but if 
we wanted to put in an exemption, 
it was okay. She could see where 
we were right," Geritz said. 

Thursday morning, Geritz, the 
lobbyist and others drafted an 
exemption for the coin machine 
industry in his office and the 
Colorado House passed the exemp¬ 
tion into the bill on Friday. 

"About that time, of course, 
everything hit the fan. We had an 
exemption and everybody else 
wanted one," Geritz said. 

"So now the bill is all killed, 
except for the skiing industry and I 
understand that that won't pass the 
Senate," he added. "And that's 
about all that happened." 

But it wasn't all that happened. 
Geritz' efforts against the bill have 
apparently convinced a good many 
operators in the state that a state 
organization may be the thing to 
help prevent future such bills from 
sneaking up on them again. 

Interested operators and distribu¬ 
tors are planning to gather June 14 
to discuss organizational proposals 
and MOA's Fred Granger is ex¬ 
pected to attend to aid in the 
discussions, Geritz said. 

Geritz has been a distributor since 
1950 and does business in New 
Mexico and Wyoming from his 
Denver Mountain Coin Machine Co. 
office and from a recently opened 
office in Albuquerque. 


Mali 


The Henry W. T. Mali & Co. Inc. 
257 Park Ave. South 
New York, NY 10010 
(212) 475-4960 


Circle 11 on reader service card. 


Billiard Cloth 

Style 820—Plain, Style 920—Backed 

Fabrics developed specifically for 
coin-operated tables. 

Available through your distributor. 
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arcade genie 


(Continued from page 15) 


further. I didn’t really blame them because in four 
years I needed a great deal of money for expansion. 

Anyway, a few companies approached me that were 
interested, but the main reason I chose Bally of the four 
companies interested in buying was because Bally was 
the only one presently in the coin machine field. 
Secondly, I needed money to expand. I also happened 
to like the people at Bally. After we made our deal, I 
became president of Aladdin’s Castle inc., which is a 
wholly owned subsidiary of Bally. Which means they 
own the stock instead of the pursestrings. I run the 
company as if it were my own and they leave me alone. 

PLAY METER: How do you feel about local operators 
and other companies taking your concept and making it 
a go for themselves? 

MILLMAN: I don’t think local operators should think 
just because Bally owns the company, it means they 
don’t have a chance competing against us. Some 
operators feel that way, you know. I do want to stress, 
though, that we were a success before Bally ever 
considered buying us. 

It’s important that operators know it’s not something 
Bally started to compete against them. It’s something I 
started as an operator myself. 

I originated and actually paved the way for all our 
competition. They did not have to prove it could be 
done when they approached the malls. I had nobody to 
point to when I started, but our competition could point 
to us. 

I do feel, however, that our effect upon the industry 
has been a helpful one. We in essence changed the 
industry. We gave it a nice bright spot. We showed 
shopping center malls that this could be done in a real 
high-class way and paved the way for a lot of operators 
to follow us. 
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SOME AREAS STILL AVAILABLE 


Major Chains Want 
KIDDIERAMA 



Name the location you would like ... if we 
can secure it for you . . . then buy a Kiddie- 
rama lor it. WHAT'S A BETTER DEAL? 

Kiddierama could obtain a foothold into 
major locations for you. We can assist in 
securing many major locations for you. 

Pay as little as_25% commission with 
KIDDIERAMA. 

604 Main St.. Davenport Iowa 52803 Ph. 319/326-6060 


INTRODUCING... 



Priced for Fast Return on 
Your Investment 

>Complete Promo Package 
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Better Games Mfg. Inc. 
922 Beltline Rd. 
Irving, Texas 


•Hard Chrome Rods 

• Cheat-Proof Ball Drop 

• Counter Balanced Men 
•Textured Glass Playing Field 

for Ball Control 
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atmosphere, 
architecture, 
games galore 

(Editor's Note: Gary Bradley, 
former Atari employe, now works 
closely with Westwor/d Amuse¬ 
ments, a Utah company that is part 
of a regional arcade-amusement 
park chain, and he sent us a story 
about one of Westwor/d's fun 
centers that we feel exemplifies the 
qualities that have made other 
regional and national arcade chains 
such successes recently .) 

BY GARY BRADLEY 

Built at the turn of the century to 
house Salt Lake City's trolley sys¬ 
tem, Trolley Square stands newly 
discovered today as one of the most 
exciting urban renewal projects in 
the nation. 

Hidden for decades beneath lay¬ 
ers of grime and yellow paint, the 
complex of vintage arched trolley 
barns has become a shopping and 
entertainment center dedicated to 
the emerging national spirit of 
finding new uses for old property. 

Located minutes from downtown 
Salt Lake City, the Square sprawls 
over more than 13 acres and 
contains a colorful conglomeration 
of turn-of-the-century brick street 
and gas lamp settings in which are 
found sprightly shops and galleries, 
fashion stores, an indoor farmers' 
market, several theaters, gourmet 


restaurants, sidewalk cafes and 
other delights-all lending traffic to 
what has become one of the most 
unique game centers in the country. 

Complementing the architecture 
of the Square, Trolley Games 
attracts shoppers and curiosity 
seekers alike with its solid glass wall 
on one side that soars upward to the 
arches on the second floor. Ivy 
plants writhe and twist around the 
massive ceiling beams and live ferns 
dangle in pots hung at varying 
lengths, all lending a garden-of- 
pleasure air to the foot-weary 
shopper and fun-seeking youth. The 
remaining walls are the original 1908 
brick construction of the barns. 

Wandering around the two floors 
of amusement-filled semi-garden, 
an atmosphere of discovery per¬ 
vades fun-seekers as they flit from 
an 18-gun electronic shooting gal¬ 
lery, complete with waterfall and 


goldfish, to twelve lanes of skee 
ball, to pool and soccer tables, to 
the ever-popular pinball games, and 
to the ultramodern electronic video 
games. 

"Everyone usually tries every type 
of game before their visit is over," 
says Gary Oviatt, general manager 
of Trolley Games, "and the large 
crowds we're attracting leaves no 
game unplayed." 

When the center is full there are 
lines for every game, Oviatt added, 
and no one age group dominates 
any one type of game. "Most don't 
seem to care which game they play 
as long as they get to play 
something," he said. That kind of 
spending madness is resulting in an 
average intake of over $1,000 a day 
for the center. 

The sound of all that coin 
dropping into cashboxes naturally 

(See next page please ) 
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games galore 

( Continued, from page 38) 

lilts on the ears of Trolley Games' 
owners, Westworld Amusements, a 
subsidiary of Lagoon Corporation, 
operators of Lagoon Amusement 
Park north of Salt Lake City. The 
park, well-known and respected by 
Utahans in particular, contains one 
of the oldest and largest summer 
arcades in the nation and its 
successful operation and experience 
have played a large part in Trolley 
Games' success. 

There are other factors which 
have lent to Trolley's success, the 
owners say: Location, traffic vol¬ 
ume, architectural beauty and qual¬ 
ity operation. The center employs 
young, attractively uniformed high 
school and college students as hosts 
and hostesses who cashier, clean 
diligently and handle minor mechan¬ 
ical problems. 

Part of their job, say the center's 
owners, is to make the patrons feel 
welcome and to explain how certain 
games operate if directions are 
unclear. The management spends a 
good deal of time training these 
employes to handle crowds prompt¬ 
ly efficiently and courteously. 

But Trolley Games isn't stopping 
with its Square success, says 
Oviatt. The owners are expanding 
into other areas of the city through 
the addition of smaller neighbor¬ 
hood game centers. A new store 
recently opened in the Sugar House 
area, some 15 blocks from the 
Square, and it features 35 assorted 
games. High density residential 
housing in the area has played a part 
in its immediate acceptance, the 
owners add. A larger store is 
planned for nearby Ogden. 

PL1Y MEIEI 
CLASSIFIED 
IDVEITISIN6 

SMALL OUTPUT, BIG IIMPUT 


We have a lot to say. 

Why not listen to 

KIDDIERAMA. 

Won t cost anything to listen. 
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Atari assigns export responsibilities 
to Belam for Mideast, South America 


Atari has appointed R.H. Belam Haim, vice president of Belam, flew 

Company Inc. as its exclusive export out to California recently to finalize 

agent for Belgium, Greece, the their agreement. Marc met with 

Middle East, Southeast Asia, and Atari chairman Nolan Bushnell and 

most of South America, Belam and Atari President Joe Keenan to 

Atari officials announced recently, negotiate the arrangement. 

"Atari revolutionized the coin 
Belam has been very active in machine industry two years ago 

exporting Atari equipment to these with the introduction of Pong, a 

territories for some time and Marc game using a tv monitor. Since that 


We’re Pioneering... { 

PLAY METER 

............................................t 


time hundreds of thousands of 
video games have been sold 
throughout the world and many 
companies have followed Atari's 
lead. Atari and its subsidiary Kee 
Games have released such amazing¬ 
ly successful games as Pong, Elimi¬ 
nation, Trak 10, Trak 20, and Tank, 
their current production model," 
Haim said. 

Belam has been a world leader in 
export of coin machines and they 
have opened many many new 
markets in their 30-year existence. 


Be the first 
in town with 
Kiddierama 


WARNING 



PROTECTED BY , svs 

24 HOUR ^SECURITY/ 


SILENT 
ALARM SYSTEM 


° Actual size: 4 " x 1 %”. 

° Bright red & yellow 
color. 

° Easy to use adhesive 
back. 

° Other suggested uses: 
Your cars, trucks, home 
and garage, shop...??? 


Stop Break-Ins 

With The New SVS Warning Sticker 

The PROVEN-TESTED psychological crime deterrent ! When 
placed on a cash box doors - burglars believe that there is really a 
silent alarm system inside. IT REALLY WORKS ! 

We believe they won’t risk it. The most Convincing WARNING 
STICKER on the market. Made by a security products 
manufactuer. 

Priced Right- 50 for $9.95 
Rush Your Order Now To: 

Active Automatic Security Co. 

P.O.Box 24170 

New Orleans, La. 70184 

Include check or M.O. with order. Add $1.00 for postage and 
handling 


Circle 14 on reader service card. 
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Tuio oil new 9 ome/ 
from miRCO. 
The people who 
brou9h( you 
CholleA9e. 



Scramble 

A game of strategy and skill. 
Scramble is not a video but an 
all new electronic game. 

The most beautiful playfield 
you have ever seen. 



Horn 

Drop back and lob the ball. 
Move forward and slam a shot 
to your opponent’s back court. 
The speed and angle of the 
ball is determined by the move¬ 
ment of the paddle. (1-2-4 
player with Free game.) 


Reliability • Playability • Durability 


MIRCO GAMES, INC. 

Phone (602) 944-5578 • 1960 W. North Lane • Phoenix, Arizona 85021 

Circle 15 on reader service card. 
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contract breach 
claimed by Atari 

LOS GATOS, Calif.-One of the 
industry's largest video games man¬ 
ufacturer, Atari Inc., filed a $10 
million damage suit in late April 
against Mar-Quin Inc. of Orange 
County, Calif., seeking damages for 
"unfair competition, breach of con¬ 
tract and conspiracy," according to 
an Atari news release. 

Mar-Quin is a trailer supplier to 
the carnival industry, according to 
Atari. 

Atari officials refused to release 
further information about the suit 
when contacted by the press. 

Brabo director 
dies in Europe 

Al den Ouden, general director of 
Brabo Corporation, a major Euro¬ 
pean distributor for Rock-Ola pho¬ 
nographs, died Sunday, April 13th, 
at the age of 55. 

Mr. Ouden was most recently 
manager of Brabo's Hong Kong 
manufacturing facility. His associa¬ 
tion with Brabo president, Georges 
Charlier, began during World War II 
when they both served in the 
underground army. 

A frequent visitor to the United 
States, Ouden became well known 
and acquired many friends in the 
coin machine industry. 

Hata gives 
Bally schools 

Tom Hata, field engineer for Bally 
Manufacturing Corporation, Chica¬ 
go, conducted a highly successful 
service school in Minneapolis on 
April 25, during the Minnesota 
Music Operators Association meet¬ 
ing. The school followed an April 24 
service session for the staff of 
Sandler Vending Company Minn¬ 
eapolis. 

During the recent meeting of the 
Texas Music Operators Association 
in Dallas, Hata, also conducted a 
service seminar on May 2. The 
seminar was sponsored by State 
Music Distributing Company, 
Dallas. 


EMILE ROTAR (far left), sales 
manager of Century Industries, 
discusses the selling points of the 
firm's World Series game with 
Century's Japanese distributors T. 


Officials of Century Industries, man¬ 
ufacturers of the World Series 
game, met with representatives of 
Japan's Teijin Shoji Kaisha Ltd. of 
Osaka to discuss Teijin's testing of 
World Series in the Japanese mar¬ 
ket. 

The successful acceptance of the 
game in field tests brought about 
the recent sales meeting between 
the two firms, which resulted in 
Teijin being named Century's over¬ 
seas distributor, according to Emil 
Rotar, sales manager for Century. 
Teijin will De furnished with Auto¬ 
matic, computerized test,equipment 
for the printed circuit logic boards of 
the game in order to give complete 
factory service overseas, said Rotar. 

Rotar; Peter Feuer, Century serv¬ 
ice manager; T. Ohnishi, Teijin's 


Ohnishi, (third form right), general 
manager of Teijin Shoji, and Y. 
Wada, vice president of Teijin Shoji. 
Peter Feuer, Century service man¬ 
ager was present at the meeting. 


general manager; and Y. Wada, 
Teijin vice president, all toured 
Century's plant during the sales 
meeting. 

Teijin is a subsidiary of a giant 
Japanese corporation and also rep¬ 
resents Nintendo Leisure System 
Co. Ltd. 


You don’t have all the answers. 
You should investigate 
KIDDIERAMA. 


Teijin test-markets game, 
becomes Century distributor 
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67-year-old manufacturer 
adds personal touch to rides 


Coin-operated kiddy rides prob¬ 
ably have not made any operators 
rich, but they have spread a wealth 
of happiness among children for 
several generations now. Few man¬ 
ufacturers have survived long in this 
segment of the coin-op industry, 
but fortunately one notable excep¬ 
tion is Paul W. Hawkins Manu¬ 
facturing of Tucson, Arizona. 

Other kiddy rides, such as Gallop¬ 
in' Beauty Horse, Palomino, Mister 
Ned-the "musical-talking horse", 
and other variations apparently 
didn't earn enough oats to survive in 
the marketplace. Meanwhile, a 
steady demand continues for the 
now classic Paul Hawkins Rodeo 
Pony, followed by such related 
products as Sam the Clown and 
Donny Duck. 

Turned on by the laughter of 
children enjoying the Rodeo Pony 
and a respect for its operating 
durability. Play Meter galloped out 
to meet Paul Hawkins in Tucson. 

"I try to personally oversee every¬ 
thing that goes out," Hawkins says, 
adding that he even maintains a 
small route of kiddy rides in Tucson 
to continue testing his products 
from a operator viewpoint. Al¬ 
though he is now 67-years-old (born 
December 29, 1908), he has no 
desire to retire. "As long as I feel as 
good as I do now, I am going to stay 
busy," he explains with a smile. 

Hawkins, who worked 10 years 
for a wholesale oil firm before 
entering the coin-op industry, heard 
about a business for sale in 1940 
that intrigued him. A friend told him 
about a 15-unit route of "wired 
music" that operated over tele¬ 
phone wires and had 1500 records in 
the central studio that could meet 
requests. 

The route also included some 
20-selection Rockolas, although 
Hawkins had never seen the inside 
of a juke box, he investigated by 
verifying the grosses with the 
locations and decided to buy the 
business. 

The locations, which consisted 


mostly of bars, featured only ampli¬ 
fiers, a microphone for the patron to 
communicate with the central stu¬ 
dio, and a posted list of requests 
available. Income was derived by 
customers inserting money in a coin 
chute at the location. This would 
register at the central studio and a 
switchboard operator would take 
requests by listening to the patron 
talk through the location micro¬ 
phone. The system, Hawkins says, 
was originally developed by Rodney 
Pantages, a movie producer in Los 
Angeles. 

Tucson was still a small town in 
those days and a great asset of this 
wire music route was that people 
could dedicate a number to a friend 
patronizing another bar. This inter¬ 
action of personal dedications 
would be announced over all sub¬ 
scribers' amplifiers by the "disc-joc¬ 
key", which promoted many addi¬ 
tional plays. 

Hawkins recalls that he shared 
expenses with the location, then 
gave 40% of the adjusted gross to 
the location. "The system also had 
an advantage that we knew how 
much business we did daily, be¬ 
cause of the central studio meter." 

Reflecting back to those early 
days in Tucson, Hawkins remem¬ 
bers when a circus would come to 
town. "You could feel the effect of 
their taking the money out of town 
for at least a week afterwards." 

Hawkins sold out to Maestro 
Music in 1943, thinking he'd be 
drafted, but turned out he was 
"4-F"-not surprising, since he'd 
come to Arizona years before for 
health reasons. 

The kiddy ride firm was born soon 
afterwards. Hawkins sold equip¬ 
ment for various Chicago manufact¬ 
urers as a jobber for awhile and 
operated some kiddy rides in Tuc¬ 
son. M.D. Edwards (father of Don 
Edwards-presently General Mana¬ 
ger of* Weymouth Distributing Co., 
Los Angeles) manufactured a 
merry-go-round. When Hawkins 
discovered it was too cumbersome 
to move in and out of store 
locations, he developed his now 
classic Rodeo Pony. Again, neces¬ 


sity was the mother of invention. 

Today, the small factory, consist¬ 
ing of 4800 square feet in a grey, 
metal building that blends in with 
the sagebrush, employs five people. 

Distribution of Hawkins products 
continues to be mostly through his 
two salesmen travelling constantly 
to contact distributors. 

Despite the fact Hawkins ob¬ 
serves today's kids are more sophis¬ 
ticated and stop riding his products 
by the time they are around 12 
years-old, versus 14-years-old when 
he first started, he doesn't foresee 
any great changes in this market. 

"Electronics has no effect. The 
horse remains the best item, be¬ 
cause all kids still want to ride a 
horse. 

"I think kiddy rides will be around 
for a long time," he said. 
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To our friends, distributors, and 
operators who have been such loyal 
customers and friends over thel 
years. 


RODEO PONY 

Circle 16 on reader service card. 

Paul W. Hawkins 
Manufacturing co., Inc. 
3119 East Pennsylvania St. 
Tuscon, Arizona 85714 
Phone [602] 294-1607 




The Golden Mean and U.S. gambling: 
a Britisher looks at the possibilities 


Slots, fruit machines, payout 
machines-they all mean the same 
thing in different parts of the world 
and that "black sheep" of the coin 
machine family in the United States 
(except for Nevada) is something 
that American operators might do 
well to take a closer look at. 

For years the American coin 
machine trade and various state and 
national legislative bodies have play¬ 
ed push-me-pull-you over whether 
some form of gambling should be 
permitted. To an outsider who can 
view the whole spectrum of the 
American machine dilemma with 
the detached and, therefore, often 
clearer eye of the onlooker, it seems 
quite inevitable that gambling will 
come to the American states. 

Which states will "break" first 
and when they will do it is 
something I would hesitate to 
forecast, but it does seem that each 
time the subject is discussed the day 
when the "ayes" outnumber the 
"nays" gets closer. 

Let us, for the sake of continuing 
the discussion, therefore assume 
that gambling is introduced grad¬ 
ually to a number of states. The 
next question is, what form of 
gambling? It could be state lot¬ 
teries, state-controlled casinos, 
controlled bookmaking shops, com¬ 
mercial bingo, sweepstake competi¬ 
tions, in fact any one or more of a 
whole range of relatively inoffen¬ 
sive and harmless wagering. 

The one that should interest the 
American coin machine industry, 
and which could quite obviously be 
introduced either by itself or as an 
intrinsic part of any of the above, is 
slot machines. 

The American operator does not, 
for obvious reasons, have a great 
deal of knowledge about slot mach¬ 
ines. He is probably influenced by 
what he has heard or seen in Las 
Vegas. But ask him to mentally 
transplant those machines out of 
the tinsel and neon world of Vegas 
and into his own operation in his 
own home town and he is in for a 


BY DAVID SNOOK 

severe dose of mental indigestion. 

Then there is the inbuilt antipathy 
towards machines that issue prizes, 
either in cash or kind. Gambling has 
a bad reputation, understandably, 
for it is probably the most abused 
pastime in history-or perhaps, on 
second thought, the second most 
abused pastime. It retains a stigma 
that has been hard to shake off and 
some of it has been passed on to 
amusement-only machines in parts 
of the world where the two class¬ 
ifications have grown up together. 

For that reason, downtown A- 
merica will be in a better position to 
cope with slots when they come. 
After many years of fun on amuse¬ 
ment devices the public in America 
has not been subjected to the bad 
publicity that has often accompan¬ 
ied slots. 

That does not mean that slots are 
a bad thing. Slots are like anything 
else in this world. They are fine if 
they are operated sensibly and 
played sensibly. 

Adequate control is the answer. 
The gambler in Dostoyevsky's novel 
presents a social problem. For that 
reason government control-firm, 
but without destroying the initial 
object of the exercise-is essential. 

When the day comes, therefore, 
the United States must look very 
carefully at the experiences of the 
Nevadans and also take the better 
regulations from the European 
countries already operating slots to 
weld a system which will fit Amer¬ 
ican circumstances. 

Games are of undeniable import¬ 
ance to society and there is nothing 
new in games. The Romans used to 
say “Panem et circenses," bread 
and games, for the people. Unfor¬ 
tunately our society lacks imagina¬ 
tion and the game in a much more 
tangible form is demanded and 
thus, by evolution, the coin-oper¬ 
ated game. 

The game helps to overcome the 
restlessness, excitement and distor¬ 
tion of modern civilization with its 
heavy accent on leisure. If it is 


indeed true that mechanical games 
have a recreational value, there is a 
good case for arguing that the slot 
machine can take its place along 
side the pinball machine or the 
foosball table. 

The older (but not necessarily 
better) societies of Europe, notably 
the British and the Germans, have, 
through trial and error, worked out a 
satisfactory system which permits 
the operation of slots in public. 

In both cases they have found 
their workable formula in moderat¬ 
ing the degree of gambling involved 
in slot machines. 

They have permitted incentive to 
play, to gamble, in their machines 
by allowing reasonable profit possi¬ 
bilities, but have struck a skillful 
balance so that slots have become 
not so much gambling machines, as 
amusement machines with prizes-a 
subtle distinction. 

It would be wrong to suggest that 
the dangers which are attributable 
to gambling-hunger for profit, in¬ 
ability to limit input-are not also 
attributable to amusements with 
prizes machines. But in limiting the 
prizes so that no one expects to win 
a fortune, these dangers are at 
worst minimized and at least the 
public has an opportunity to satisfy 
a basic of human nature, deriving 
entertainment from mild gambling. 

So when is a slot machine 
harmless. One distinguished pro¬ 
fessor gave five basic qualifications: 

1. When they are played in public 
and are therefore under control 
and accessible to everyone. 

2. When the machine is set up in 
such a way that input, chance to 
win and duration of game pre¬ 
vent both winnings and losses 
from being unproportionally 
high. 

3. When the proportion of win¬ 
nings and losses is such that the 
player is able to recognize that 
great winnings or losses are not 
intended and that there is still 
enough tension to make the 

{See next page please) 
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the golden mean 
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game enjoyable. 

4. When the machine is equipped 
with elements of chance which 
make it interesting. 

5. When the incentive to play is 
guaranteed without being cor¬ 
rupted by different attractions, 
such as, for example, greed. 

As an illustration of just how this 
can work, I "tested" a slot machine 
in a British pub. It took me half an 
hour to lose $2.30 U.S. and I 
recorded an average payout of 81 
per cent. After feeding that many 
twopenny (five cents) coins into a 
machine for that long I experienced 
excruciating boredom towards the 
end. Initially, however, the game 
held reasonable excitement. This 
would seem to indicate that no-one 
is going to lose a fortune unless they 
posses the patience of Job or the 
senselessness of a zombie! 

It is interesting to note here the 
findings of research into the moder¬ 
ate-payout slot machine made at the 
Sociological Institute at the Univer¬ 
sity of Cologne under Professor 
Konig and Professor Meistermann, 
as well as the Institute of Criminolo¬ 
gy at the University of Mayence 
under Professor Mergen. 

Their findings agreed that the 


amusement machine with a payout 
is no gambling machine and indeed 
had several positive socially hygienic 
functions. They reduce aggression 
and divert built-up frustration, help 
find human contact and, in short 
help blow off steam. This, in turn, 
prevents monentary bad or even 
criminal behavior. At the same time 
they provide relaxing entertainment. 

Slot machines do not, of necessi¬ 
ty, demand high stakes or even high 
risk to low stakes. That, at least, 
should be obvious. It should also be 
obvious-and is to thinking Ameri¬ 
cans in the trade-that prohibition 
can hide the positive aspects of 
slots-in-moderation, but it cannot 
eliminate the public's need to play. 

Amusement machines with some 
form of payout are a harmless outlet 
for this urge to play. Indeed, it can 
be argued that the properly control¬ 
led slot machine is the average 
citizen's roulette. It satisfies the 
urge to play without creating a drive 
to play. 

These are all things that the 
American trade should be thinking 
very carefully about at the present 
time and I hope that at least I may 
have convinced a few that there are 
two definitions of "slot machine." 
One is a "gambling machine" and 
the other is an "amusement mach¬ 
ine with a payout." And there is a 
gulf of difference between the two. 


Mini-go If 
game seen 
in London 


The Amusement Trades Exhibi¬ 
tion in London this year saw the 
introduction of a new golf game 
with appeal even for the experts. It 
was launched on the Morris Shefras 
and Sons stand, where it proved 
one of the hits of the show. 

Named Mini-Golf, the game 
measured three feet wide by eight 
feet long and would therfore fit 
|i into most arcade, store and pub 
| sites. It is a one or two-player game 
| with dual coin mechanisms. Robust 
| and attractively constructed with a 
| polished rosewood frame, toughen¬ 
ed glass top, neon-style scoring 
I panel and a green felt playfield, the 
| player stands on a simulated turf 
| base. He has ten balls to each game- 
| all automatically delivered. A putter, 

|attached to a security cord, is 
|supplied and he aims for individually 
Ivalued holes. 




MR. MICHAEL SHEFRAS, a direc- shows how his firm's new Mini-Golf 
tor of Morris Shefras and Sons Ltd., game is played. 
































Swedish government 
may co-opt operators 


Following moves in neighboring 
Finland to give one company a 
monopoly over all coin-operated slot 
and amusement machines, a simi¬ 
larly serious threat has now arisen to 
operators of machines in Sweden. 

It now seems likely that the state 
will take over completely the opera¬ 
tion of slot machines in Sweden. 

In 1972, a new law was passed to 
cover the operation of slots. Play 
was restricted to not more than one 
kronor and the award was limited to 
20 times the price of play. On 
machines operating on 25 ore, only 
five kronor could be won. 

In addition, a national operational 


A FRENCH VISITOR to the MAR- 
Matic stand at A.T.E. was Jean 
Claud Depraz, of Sadem (left). With 
him is Jean Foufounis of Gerinvex. 


tax was imposed of 500 kronor per 
month on machines operating at 
one kronor and 100 kronor per 
month on 25-ore machines. In 
addition, machines on one kronor 
play could only be operated on 
premises where alcoholic drinks 
were served and in all cases a police 
license to operate was required. 

These regulations were formu¬ 
lated by a special committee which 
now has a new mandate to consider 
the whole question of slot machines 
again. It is thought that the reason 
for this is that government circles 
feel that operators and site owners 


They are pictured with their unique¬ 
ly-styled Symphomatic 80 phono¬ 
graph. 


are receiving far more from the 
machines than was at first assumed. 

The committee estimated that in 
June 1973, about 3,000 slots at one 
kronor were in operation and about 
2,000 at 25 ore. By the end of 1974, 
the grand total was up to 5,500 
machines. 

The committee now feels that the 
operation of slots is "less suited for 
private enterprise" than before. It 
concludes with a recommendation 
that the state-owned company be 
formed and the government should 
set the percentage of the take to be 
allowed to the site owner. 

In addition, all import and sale of 
slots would be banned unless the 
machines were for the state compa¬ 
ny and all profits from operation 
would go to the state. The present 
operational taxes would be abol¬ 
ished. 

It is also recommended that the 
new company should watch devel¬ 
opments in other fields, which 
implies coin-operated amusement 
games. 

The Swedish situation has been 
strongly influenced by events in 
Finland, where since 1938, the 
operation of all slots has been a 
monopoly for a company called 
Raha Automaattiyhdistys. They 
have six thousand slots operating in 
Finland and also 2,100 phonographs 
although they have no monopoly on 
the latter. 

Now there are moves afoot to 
give Raha the monopoly on coin- 
operated amusement games as well, 
which will ruin private operators. 


Aren 't you interested 
in more major retail accounts? 
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TECHniCflL TOPICS 


of VOM’s analyzers and outlet testers 

by PERRY E. MILLER 


Electronic games are simpler to 
service than electro-mechanical 
games such as pinball machines. 
Whenever I make this statement I 
get a lot of feedback to the contrary 
from distributors, operators and 
routemen. But it is true-electronic 
games are simpler to service than 
electro-mechanical games. For 
example, a video game has basically 
four components. 

Figure 1 shows the four compo¬ 
nents as a logic board, tv, coin 


mech and front panel controls. 
Although each component in Figure 
1 may be made up of several smaller 
parts, don't think of it that way. 
Think of each component as a 
"black box" which performs a 
certain function. 

The logic board is the heart of the 
system and performs three import¬ 
ant functions. It takes in Data, 
processes the data and produces 
video and audio signals. As shown 
in Figure 1, the front panel controls 
and the coin mech deliver informa¬ 
tion to the logic board. The logic 
board processes the input data and 
delivers video and audio information 
to the tv (video monitor). 

The video information is the 
picture you see on the tv screen and 
the audio information is the sound 
you hear. Note in Figure 1 that the 
direction of the video signal is from 
the logic board to the tv; therefore, 


if any part of the picture is missing, 
like a ball or numbers, it must be the 
fault of the logic board. 

As you can see, a video game is 
much simpler to service than a 
pinball machine, where you have 
many interrelated parts. You must 
be fully aware of the control path 
through the relays, steppers, sole¬ 
noids, etc,, in order to service a 
pingame. 

"Okay, if a video game is simpler 
to repair than a pinball machine. 


then why do my people have so 
much trouble servicing the damn 
things?" 

Because there are no moving 
parts. A pinball machine has 
moving parts; you can see and hear 
the steppers advance, the relays 
close, the solenoids pull in, etc. If a 
relay is energized, but the contacts 
don't close you can see that and 
correct it. 

But an electronic game is silent. 
You can't hear or see anything. 
Silence. 

What if you could see and hear 
the electronics working? You'd 
think the servicing electronic games 
would become a simple task. Well, 
you can see and hear electronics 
working by the use of test equip¬ 
ment. That's right. Test equipment 
can become your eyes and ears and 
allow you to determine if signals are 
going to the tv, if the logic board is 
receiving information from the front 


panel controls, etc. 

What may surprise you is that test 
equipment needed for field servicing 
does not require electronic know¬ 
ledge to use. Another surprising 
fact is you need only purchase three 
devices for field servicing and they 
are: (1) a grounded outlet tester 
(2) a Volt-Ohm-Milliameter, (3) a tv 
analyzer. 

The rest of this article will explore 
what these three instruments are. 

The grounded outlet tester will 
locate any fault with the AC 
receptacle (wall outlet). It is a 
simple device and requires no 
electronic knowledge to use. Just 
plug the tester into the wall outlet 
and three indicating lamps will tell 
you the electrical status of the wall 
outlet (open ground, no power 
and/or wires reversed). If a fault is 
indicated, then an electrician is 
called to make repairs. The use of 
this device was fully explained in 
April's "Technical Topics" of Play 
Meter. A grounded outlet tester can 
be purchased at any electrical store 
for about $8 or $10. 

The second piece of test equip¬ 
ment needed in the field is a VOM 
(volt-ohm-milliameter), also called a 
multitester and a multimeter. One 
of the most widely used and popular 
test instruments owned by service¬ 
men, it can be used to measure 
voltage, current and resistance in a 
variety of ranges. The VOM will 
check for the presence of voltage in 
pinball machines, jukebox, video 
games, etc. Using the different 
resistance scales you can check for 
broken wires in a harness, shorts 
between wires, test the microswitch 
on the coin mechanism and many 
other tests. The tests you can 
perform using a VOM are unlimited. 

VOMs come in all shapes, sizes 
and price ranges. You can obtain a 
VOM at any electrical or electronic 
store for about $20 to $150. What¬ 
ever model you buy, make sure the 
instrument sensitivity is at least 
20,000 ohms/volt. The higher the 
instrument sensitivity, the more 
accurate the meter will be. When 
you unpack your VOM, find the 
operating manual and read it care- 

(Please turrupage ) 



FIGURE 1. Video Game Block Diagram 
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fully. Learn how to operate your 
VOM correctly and you will be 
surprised the number of tests you 
are able to perform. A word of 
caution-a VOM is a delicate piece 
of electronic equipment and if 
abused physically or electrically can 
be turned into a pile of junk very 
quickly. There are rules to be 
observed in using VOMs. They are 
simple to learn and they should be 
obeyed: 

RULE 7. Don't throw your VOM 
around. The meter movement is 
delicate and set into a jeweled 
bearing. Like the front end of your 
automobile, any solid jolt will throw 
it out of alignment. When the meter 
movement has been thrown out of 
alignment, the meter will be inoper¬ 
ative or produce incorrect readings. 
Treat a VOM gently. 

RULE 2. Never measure resist¬ 
ance when there is voltage applied 
to a circuit. If an external voltage is 
applied to the VOM when measur¬ 
ing resistance, nine out of ten times 
the meter will be damaged and the 
VOM will have to be replaced. 

RULE3. If you are not sure what 
the voltage is that you are measur¬ 
ing, start with the highest voltage 
range and work down. This rule 
may save you a bent meter needle or 
a blown meter. 

RULE 4. When not in use, turn 
the instrument off and remove the 
test leads. Broken test leads can 
render a VOM useless. By taking 
care of your VOM you will have a 
good diagnostic tool for many 
years. 

The third piece of test equipment 
is some type of tv analyzer-Until 
now there has been no simple 
method for testing the video moni¬ 
tor (tv set). Dot/bar generators 
used for servicing tv's have to be 
modified and are expensive. Logic 
probes just don't tell the whole 
story. The LED (light emitting 
diode) may be flickering on and off 
indicating that signals are going to 
the video monitor, but are all the 
signals there? You could have the 
composite sync signals, but no 
video signals, resulting in loss of the 
picture. Yet, the logic probe would 
indicate that the fault is in the video 
monitor, when in fact the fault is in 
the logic board. 


RDM Associates has just come 
out with a tv analyzer which is 
designed specifically for video 
games and will check out any video 
monitor, even those with converted 
tv sets. The tester displays 64 
squares on a tv screen, provides an 
audio tone to test the audio ampli¬ 
fier and has test jacks on the front 
panel to test the five volt power 
supply. The beauty of the analyzer 
is that no electronic knowledge is 
needed to use it. Just plug the 
"analyzer" into the video monitor 
and observe the results. The cost of 
the tv analyzer is $59.95. I haven't 
seen this tester at any distributor 
yet, so you probably should write 
to: RDM Associates 4 Brook Street 
Scituate, Ma. 02066. 

A typical field problem will illus¬ 
trate the use of test equipment in 
the field: The complaint is no picture 
for Kee's Tank video game. The 
first troubleshooting step is to 
determine if the video monitor is 
operating properly. The tv analyzer 
is plugged into the monitor. The 64 
squares are displayed on the tv 
screen and an audio tone is coming 
through loud and clear. The fault 
must be with the logic board. But 
wait, what about the five volt power 
supply in the monitor? To check the 
five volt supply, set your vom to 
read 0-10 volts DC and plug the 
meter probes into the "five volt" 
test jacks of the tv analyzer. The 
vom reads 1 volt. Aha, the five volt 
power supply in the monitor is at 
fault. 

It's just that simple. With your 
new electronic eyes and ears you 
will be able to pinpoint a fault within 
minutes. 

This column is for your service 
problems. We answer all questions 
individually by mail, free of charge 
and the more interesting ones will be 
printed here, ff you're really stuck, 
write us. We'll do our best to help 
you. Don't forget to enclose a 
stamped, self-addressed envelope. If 
return postage is not included we 
cannot process your question. Write 
Play Meter Service Editor, Electron¬ 
ic Games Technology, 16 Belmont 
Drive, Chelmsford, Ma. 01824. 


Why don’t you try 

5 Kiddieramas. 
That won’t break you. 

It might make you. 


Bally branch 
opens arcades 
in Denmark 

Bally's Danish branch, Bally Au¬ 
tomater A.S., has opened two new 
amusement arcades in Copenha¬ 
gen. One is in the form of a games 
room at the luxurious Sheraton 
Hotel and is equipped with fitted 
carpets and soft lighting with about 
20 Bally games, including two Bally 
Super Bowlers and Bailey Alley. 
Bowling is a traditional game in 
Denmark. The arcade is open 
around the clock, which is unusual 
in Europe. 

The other arcade is operated 
jointly by Bally and another local 
company in Vesterbrogade, Copen¬ 
hagen's main street. It is called 
Funny House and has about 50 
games, predominantly Bally. 

copyright revision 

{Continued from page 23) 

copyright by the end of the 94th 
Congress. In the past, Congress has 
waited, sometimes for years on end, 
for the private interests involved in 
copyright to come to agreement 
between themselves on the sticky 
issues of revision. In the late sixties, 
the Senate waited on an agreement 
among cable tv operators, broad¬ 
casters and the movie industry. 

Wrangling between book publish¬ 
ers and libraries over photocopying 
rights threatens to hold up the bill 
again this year. But several mem¬ 
bers of the Judiciary Committee 
have stated flatly that they will wait 
no longer. The courts have been 
pestering Congress for a new bill as 
well. 

"The members of this commit¬ 
tee," one aide pointed out, "are all 
lawyers and they understand the 
need to get this job done. And every 
year that goes by, they realize, is 
only going to make the job that 
much more complex." 

The preceding story was reprinted 
with the express permission of 
Record World magazine. 
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on the move 



William G. Arkush 


Gene Lipkin 
becomes Atari 
VP-marketing 

Los Gatos, CA.,-Gene Lipkin was 
appointed vice-president of Market¬ 
ing of Atari Inc., Nolan Bushnell, 
Atari board chairman announced in 
late march. 

The appointment, which was 
effective February 1, includes over¬ 
all responsibility for marketing, con¬ 
sumer coin-op sales, service, and 
advertising. 

Lipkin has ben employed most of 
his life in the amusement game 
industry. He joins Atari after serving 
as .national sales director for Allied 
Leisure Industries Inc., Miami, FI., 
for the past years. 

Atari, with facilities in Los Gatos 
and Santa Clara, Ca., is a world 
leader in the design and manufac¬ 
ture of video amusement games, 
including the well known 'Tong". 


Times get good-times get bad. 
Meanwhile 

Kiddierama gets bigger and bigger. 
Somebody must be buying them. 


Arkush leaves 
Atari, joins 
Kurz-Kasch 


DAYTON, Ohio - William G. 
Arkush has joined Kurz-Kasch Inc., 
Electronics Division, as their digital 
electronic test equipment manufac¬ 
turer's field engineer. 

Arkush was formerly with Atari as 
a design engineer for color video 
games and educational seminar 
leader for the coin industry. 

"In relation to the general need 
for an industry that is emerging from 
the electromechanical era and enter¬ 
ing the computer technology era, 
Arkush is now coordinating efforts 
between Kurz-Kasch Electronics Di¬ 
vision and the coin industry," said 
Jim Keller, product manager for 
Kurz-Kasch. 

Arkush's background includes an 
ASEE, BS 8- FCC license as a result 
of attending the University of Calif¬ 
ornia and other California schools, 
including Lockheed's microelectron¬ 
ics LMSC. His degrees in electron¬ 
ics and chemistry have led to the 
specialty field of phosphor de¬ 
position of electroluminescence. He 
has developed a process for back¬ 
lighting liquid crystal displays. Other 
areas include broadcasting and 
MATC system design and construc¬ 
tion. 

For complete information on Mr. 
Arkush's Seminars on "Digital Elec¬ 
tronics for the Coin Industry", 
contact: 

Kurz-Kasch Inc. Electronics Divi¬ 
sion, P.O. Box 1246 Dayton, Ohio 
45401, Tel: (513) 296-0330. 


SEMINAR SCHEDULE . 

May 8 & 9 Central Dist. Co. 
Omaha, Nebraska. 

May 22 & 23-Culp Dist. Co., 
Oklahoma City, Oklahoma. 

May 26 & 27-O'Connor Dist. Co., 
Dallas, Texas. 

June 9 8-10-Franz Co., Houston, 
Texas. 

June 12 &- 13--New Orleans 
Novelty Co., New Orleans, La. 

June 26 &- 27-Allcoin Equipment 
Co., San Antonio, Texas. 

June 30 &- July 1-Sutherland 
Equipment Co., El Paso, Texas. 

July 10 8- 11-Peach State, Atlan¬ 
ta, Georgia. 

July 14 &- 15-Birmingham Vend¬ 
ing, Birmingham, Alabama. 

July 28 &- 29-Eli Ross Dist. Co., 
Jacksonville, Florida. 

July 31 &- Aug. 1—Eli Ross, 
Miami, Florida. 

August 4 8- 5-Eli Ross, Nassau, 
Bahamas. 

Jarocki enters 
Electro firm 

ELK GROVE VILLAGE, III.-The 
appointment of Stanley W. Jarocki 
as sales manager of Electra Games 
has been announced by Tom Her¬ 
rick, Electra's Chicago area manu¬ 
facturer of Electronic Video Games 
and solid state logic boards and 
components. 

Jarocki, former sales manager of 
the coin-operated phonograph di¬ 
vision of Seeburg Industries, was 
with the company for more than 25 
years in a range of sales and sales 
administrative positions with the 
giant manufacturer. As administra¬ 
tor of distributor liason among other 
corporate activities, Jarocki has had 
a long and close relationship with 
coin distributors in all parts of the 
U.S. 

He also has been a principal in the 
creation and production of the corp¬ 
oration's national sales conventions 
and has been a familiar figure at the 
podium of these meetings during 

(Continued on page 53) 


49 






fceeftiny 


Ur »6mcihUa 


M 


Here it is... 


A new service designed to help Play Meter readers contact magazine advertisers 
for complete information on their products was begun last month and has met with 
overwhelming response from all of you. 

The new reader service card is a cardboard insert that appears in this month’s 
and all future issues of Play Meter and is designed to make ordering specifications 
on equipment you’re interested in an extremely simple task. 


and how it works... 


Somewhere on or near each advertisement appearing in Play Meter is a phrase 
instructing the reader to circle a number on the reader service card. For example: 
“Circle 12 on the reader service card,*’ may appear on a particular ad. If you would 
like to know more about that advertiser’s product, simply circle the number 12 on 
the card, fill out the information blank, tear it out of the magazine and mail it to 
Play Meter The magazine will then forward the card, with the your name and 
address, to the advertiser or advertisers about whom you’ve requested more 
information. The advertiser will then follow up by sending the information back to 
you. 

The entire process should take less than 10 days and is just another example of 
the ‘‘total service” Play Meter offers to its readers and advertisers. 




Mirco gets new prexy 


PHOENIX, Ariz. Thomas J. 
Connors, formerly a member of the 
board of directors of Motorola Inc. 
and senior vice president-general 
manager of Motorola's Semicon¬ 
ductor Products Division, Phoenix, 
has left his Motorola post to become 
president of Mirco Inc., a Phoe¬ 
nix-based electronics firm and par¬ 
ent corporation to a coin-operated 
games manufacturer. 

The announcement was made in 
late April at the Mirco annual 
stockholder's meeting by John L. 
Walsh, formerly Mirco president, 
who will now serve as chairman of 
the board and chief executive 
officer. 

Connors has been with Motorola 
for 11 years and spearheaded the 
semiconductor group from 1972 to 
present. From 1969 to 1972, he was 
Motorola's corporate director of 
marketing and from 1964 to 1969 he 
was director of marketing of Moto¬ 
rola's Semiconductor Products Di- 

r 


SPECIALS 


WILDCAT SPRAY ADHESIVE 
WILDCAT SUPER CONTACT 
CLEANER 

WILDCAT #125 PINRALL 
PLAYFIELD CLEANER 16 oz. 
WILDCATFOOZBALL SILICONE 
WILDCAT SOLVENT #55 
(Foozball Rod & Bearing Cleaner) 


vision and established offices and 
production facilities worldwide. 

Mirco Inc. is the parent company, 
providing business planning, ac¬ 
counting, legal and financial ser¬ 
vices for four wholly-owned subsid¬ 
iaries. They are Mirco Systems Inc., 
which produces automatic logic 
circuit test equipment; Mirco Games 
Inc., manufacturers of electronic 
games and table soccer; Mirco 
Electronic Distributors Inc., and 
Mirco Games Australia Pty. Ltd. in 
Sydney. 

Since incorporation in November, 
1971, the sales picture at Mirco Inc., 
has been a continuously upward 
spiral. The first year's sales a- 
mounted to $379,000. Sales for 
1973 were $2,078,826 and for 1974 
sales exceeded $5 million. For the 
first quarter of 1975, sales have been 
estimated at more than $2.5 million 
with pre-tax earnings estimated at 
$500,000. 

Mirco's corporate headquarters 
are located at 1951 W. North Lane, 
Phoenix, Arizona 85029. 


Stan Jarocki 

(Continued from page 49) 

the presentation of product and 
advertising and sales programs. 

"I'm also anticipating with great 
pleasure", Jarocki said, "the pros¬ 
pect of working for Bill Olliges and 
Ed Polanek, the principals of Electra 
whom I have know for years". 

Bullock resigns 
from Wico 

CHICAGO, III.-April 21, 1975- 
Harry L. Bullock has resigned as 
president and chief executive officer 
of Wico- Corporation, Niles, III. 
manufacturer and distributor of 
parts ancf supplies to the coin 
operated machine industry. Bullock 
joined the firm in April 1973 as 
executive vice president and was 
appointed president less than a year 
later. 


Some people listen, some don't. 

You owe it to yourself 
to listen to Kiddierama. 





CHEMICAL 

COMPANY 


1 doz. 

6 doz. 

$84.55 

$32.55/dz. 

34.55 

32.55 

42.00 

40.00 

3.55 

32.55 

34.55 

32.55 


SUMMER CLEAN-UP 


Now is the time for all good, men to come to the aid of their 
equipment - Pinballs, Phonographs, Pool Table Recovering, etc. 
WILDCAT products are the time saving difference to cut your 
maintenance costs way down. 


BUY DIRECT AND SAVE 
Call or Write: 

WILDCAT CHEMICAL COMPANY 
1333 E. Seminary Drive 
Fort Worth, Texas 76115 
Phone (817) 924-8321 

f 'Maintenance is the key to the longer life of your equipment 


^^^^^^^^^Circl^l^oi^reade^servic^card. 
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new products 



Bally’s Wizard 
capitalizes on 
rock opera 


"A great flipper game boosted to 
super-great status by tie-in with the 
greatest movie hit in years." That 
was the verdict of Paul Calamari, 
sales manager of Bally Manufactur¬ 
ing Corp., Chicago, announcing 
delivery this week of Wizard. 

"Wizard," Calamari explained, 
"was inspired by Tommy, the 
Columbia motioh picture about a 
blind, deaf and mute boy named 
Tommy, who is spite of his handi¬ 
caps, is a wizard at playing pinball. 

"The popularity of Ann-Margret, 
the star of Tommy is enough to 
insure the success of Wizard. But, 
as I said, Wizard would be a great 
game by any name, because of the 
action and repeat play appeal built 
into the machine," Calamari pro¬ 
claimed. 


"One new feature, the 'flip-flags' 
feature, won instant praise from 
players in test locations all around 
the world. The flip-flapping of 
'flip-flags' by hitting various flag¬ 
flipping skill objectives, not only 
doubles the value of the out-hole 
bonus, but also ups the scoring 
power of the spinner target, center 
target and thumper bumpers," he 
said. 

"Wizard also includes a special 
target and an extra ball rollover. 
Probably one of the biggest attrac¬ 
tions of Wizard is the fact that, from 
10-point slingshot kickers to 5,000 
point target, Wizard offers players 
29 different ways to build up scores, 
not counting specials, extra balls 
and a bonus which is advanced by 
hitting any one of 16 bonus-advance 
skill objectives. 

"To promote Tommy, Columbia 
is mounting a terrific advertising and 
publicity campaign in which Bally 
will cooperate. Naturally, the 
campaign will rub off on Wizard. 
Whoever hears about Tommy, the 
movie, will also hear about Wizard 
the game. If you want to be a 
coin-box wizard, week after week, 
month after month, get on the 
Tommy-Wizard bandwagon by 
loading your routes with Wizard. As 
Columbia says in Tommy advertis¬ 
ing, 'Your senses will never be the 
same!' " Calamari said. 



Coin-op model 

of video game 
is available 

DES PLAINES, III.-Control Sales 
Company of this Chicago suburban 
town has just released a new 
coin-operated cocktail table version 
of its Video Action electronic tele¬ 
vision game. The product, design¬ 
ated Model VA-TC, is manufactured 
by Universal Research Labs and is 
designed for dining areas, cocktail 
lounges and the lobbies of hotels 
and motels. 

Video Action is an electronic 
paddle type game where two or four 
people compete against each other. 
The "ball" is served automatically 
and the "paddles" are activated 
from control knobs mounted on the 
sides of the table to the right of each 
player. The ball bounces back and 
forth across the court as it is struck 
by competing players. When a 
player hits the ball past his opponent 
a buzzer sounds and a point is 
scored. 

The game has court and net lines, 
automatic visual scoring, paddle 
sounds and a "pro" button for 
speeding up play. Segmented 
paddles allow the players to put 
"English" on the ball. The game 
has three modes-tennis, soccer and 
hockey. 

The 12-inch solid state television 
monitor is viewed from the top 
through a protective tempered glass 
shield. The sides of the table are 
upholstered and the base is diecast 
aluminum. 

Since player controls are mount¬ 
ed on the side, the top is completely 
sealed against spills. The coin chute 
is mounted on the upper edge of the 
table and allows easy customer 
access. 

The tv monitor features a plug-in 
board which allows the monitor to 
be serviced by replacing one board. 

The play is 25 cents for two 
players, 50 cents for four players 
and a coin counter is standard 
equipment. Control Sales is located 
at 2500 Devon Avenue, Des Plaines, 
III. 60018. 
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Record charts play 
role in ChiCoin game 

CHICAGO-Avron Gensburg, Chi¬ 
cago Coin executive vice-president, 
advises that Top Ten, their new 
two-player pingame, is now avail¬ 
able from authorized Chicago Coin 
distributors. 

"Feedback from intensive loca¬ 
tion testing shows unusually strong 
player response to the exciting 
up-beat action in Top Ten," Gens- 
bury said. 

"We attribute the high degree of 
player interest to several new fea¬ 
tures that provide extra play incen¬ 
tive for pingame fans. One is a 
lineup of five drop targets. When all 



five are knocked down, a pair of hit 
targets light up. When contact is 
made with one of the lighted hit 
targets, the special lane is activated 
and the other hit target activates the 
extra ball lane. "Another new 
play-inspiring feature is the ball-mo¬ 
tivated center spinner which scores 
100 or 1,000 points. The spinner is a 
skill shot and turns only when a ball 
strikes either of the two bumpers 
mounted on the spinner. Additional 
scoring is provided by advance 
bonus buttons, a 3,000-point extra 


score lane and double bonus on last 
ball. Ball action is further enhanced 
by 100-point thumper bumpers and 
action kickers," Gensburg said. 

Colorful representations of record 
album covers on the backglass carry 
out the "top ten" theme. The game 
is adjustable for 25 cent play or three 
plays for 50 cents and is convertible 
to three-ball play or add-a-ball. 

New Kee game 
has chills, spills, 
enough for eight 

New from Kee Games Inc., an 
Atari Inc. subsidiary, is the eight- 
player color video version of the 
firm's popular Gran Trak-lndy 800. 

The square (two players to a side) 
game stands 7.25 feet high and is 
4.66 feet wide and the same deep. It 
features a new color video monitor 
with eight color-coded carts. Score 
indicators match the car colors. 
Realistic sound effects lend to the 
realism of driving the Big Race, Kee 
officials say. 

Each steering center features 
rugged steel foot pedals for acceler¬ 
ation and brakes. Players' timing 
and skill are challenged by hairpin 
turns and the tension of multiple 
competition. 

Drivers score two points as they 
pass through each check point and 
the player finishing with the highest 
score (within operator-adjustable 
game time) is the winner. 

For easy maintenance, the Indy 
800 includes a complete set of 
back-up components, the company 
says, and the unit is constructed of 



vinyl-clad plywood and plex- 
protected monitor. 

The Indy 800 can also be ordered 
with a remote master control mod¬ 
ule option, which allows an official 
"starter" to start and impulse each 
car. The option is ideal for organ¬ 
izing special racing events, says Kee 
officials. 



A Pat Hand is 
certain winner 
inWilliams’game 


A dark-hued phantasia of color 
and exciting skill scoring attract the 
players to Williams Electronics Inc.'s 
new four-player pingame, Pat Hand, 
the company says. 

Pat Hand is adjustable for three or 
five ball play and coin combinations 
are available. 

The game action features top 
roll-over buttons with changing 
values, side roll-over buttons that 
score points and advance the 
bonus, side Joker targets for extra 
ball, top targets that score special 
when lighted, center card roll-overs 
that light bumpers and roll-over 
buttons for 1,000 points and light 
double bonus and special lanes. 

The game stands 69.5 inches high 
and 52 inches deep and has a 
cabinet width of 22.5 inches and a 
back width of 30.25 inches. Crated, 
it weighs 270 pounds. 
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Japanese pinball 
invades America 

Pachinko is the Japanese equivalent 
of American pinball. The patron 
shoots balls at various targets and 
accumulates scores and bonus 
balls, according to Performance 
Enterprises Inc. of Fort Lauderdale, 
Fla. 

P.E.I. claims to be the first 
company to converjt Pachinko into a 
totally automatic coin operated 
system. 

Upon insertion of a quarter, the 
P.E.I. game gives the player 18 balls 
(adjustable). By flipping a spring 
release lever, balls are projected 
throughout the vertical playing field. 

When a hit pocket receives a ball, 
various combinations of things hap¬ 
pen, such as: score accumulates, 
additional playing balls are.released 
and certain other pockets may open 
for greater ease of future hits. Each 
100 points of score registers a free 
game. 


Playing time is two to three 
minutes. Game is controlled by a 
plug-in, replaceable solid-state elec¬ 
tronic circuit board. 

Abbreviated table 
for tight spots 


Southwestern Sports Enterprises 
Inc. of Garland, Tex., is now 
producing The Little Dude, a smaller 
four-player table soccer game "de¬ 
signed for the operator in mind for 
various flexible locations," the com¬ 
pany said. 

The Little Dude is available in 
solid tones of G.E. Textolite paints 
and weighs 275 pounds. It stands 
35 inches high, is 24 inches wide 
and 42.5 inches long. 


If you have all the answers, 
how come there are other 
operators in town? Maybe 
Kiddierama has something. 


-OPERATORS- 

UI0E0 GfitTlE LOGIC BORRO REPAIR 


•All brands 
•All models 
•72-hour turnaround 

• Full parts & labor 
warranty 

•Free repair forms 
•We pay shipping (UPS) 
both ways 

LOGIC SERVICE CENTERS INC. 

7605 Washington Ave. So. Edina, Mn. 55435 
For info call collect: 612-941-5956 


IE plus 
par,s 


TERMS: ENCLOSE $25. CHECK WITH 

LOGIC BOARD. REPAIRED LOGIC 
BOARD WILL BE SHIPPED C.O.D. 
FOR PARTS CHARGE. 


Circle 18 on reader service card. 
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Industry, here’s your new prototype! 



At first you gentlemen bothered us a little bit. After all, we do the 
research, have the ideas, perform the testing, the work and the 
rework to come up with the best fussball tables on the market 
today. We develop manufacturing techniques to keep quality 
control high and costs at a minimum. And what do you do? You 
copy us! 

Well then we got to thinking it over. So what if we do all the 
work to come up with flat textured glass playing surfaces, 
counter-balanced men of space-age plastic, octagon shaped 
hardwood handles with the championship grip? The fact is we’re 
the most popular table makers around, and we back up our 
tables with dynamic promotions that have made us the favorite 
with distributors and operators alike. In short, we care. 

So take a good look at our product, industry, because we will 
always be one giant step ahead of you. Not because we copy 
others, but because we are the leader — and plan to stay that way! 


DYNAMO CORPORATION 1805 SOUTH GREAT SOUTHWEST PARKWAY GRAND PRAIRIE, TEXAS 75050 214-264-6211 





























DOWN GO PRICES! 


TV GAMES 

RECONDITIONED--LIKE NEW 

Kee ELIMINATION (4) .$395 

Midway WINNER I (2).250 

Nutting SPACE BALL (2).250 

Ramtek VOLLEY (2).395 

Ramtek HOCKEY (2).425 

Wms. PADDLE BALL (2).395 

Midway WINNER (4).495 

Allied TENNIS TOURNEY (4).495 

VIDEO COCKTAIL TABLE 
WITH ANY TV game installed, revitalizes your TV 
locations. Strong, durable, beautifully designed. 
Converted. 

CALL- WRITE FOR PRICES 

Terms: 25 <7 Dep., Bal. Sight Draft 

Write for complete list. We handle all makes and types of 
coin-operated amusement machines. 

WORLDWIDE 
DISTRIBUTORS, INC. 

2734 W. Fullerton, Chicago, III. 60647 
_ Phone: 312/384-2300 _ 

Do you have some VIDEO GAMES standing around 
gathering dust? If so, let E.C.I. convert them to 
COCKTAIL TABLES so you too can cash in on the new 
rage without a large investment. Utilizing your 
console model we make a cocktail table for you with 
a 28x38 tempered glass top for only $225.00 F.O.B. 
Detroit. We also manufacture NEW tables with four 
different games at the best prices in the industry. For 
details and pictures contact E.C.I., Box 441, Bloom¬ 
field Hills Mi. 48013 [313] 647-7452. 


ARE THE FORMICA CORNERS ON YOUR FOOZBALL 
TABLES CRACKING? Solve this common problem by 
filling the cracks with putty, modeling clay, or plastic 
wood, and cover them up with a Corner Overlay Kit 
from the Hanson Distributing Company. This Kit 
contains two left side and two right side tough, 
adhesive backed, flexible vinyl corners. Put a Kit on 
your new tables - make existing corners longer 
lasting! [New Tournament Soccer tm tables from 
Hanson Distributing Co. come already equipped with 
this feature.] Suite 1, 9201 Penn Avenue South 
Bloomington, Minnesota 55431 [612J884-6604 

SCHOOL FOR GAMES & MUSIC, ONE TO FOUR 
WEEK COURSES. Phono's, Flippers, and Bingos. By 
schematics. CAL'S COIN COLLEGE, P.O. Box 810, 
Nicoma Park, Okla. 73066.[405]769-5343. 


Repair parts for Downey-Johnson, Globe, Klopp Coin 
Counters, all rail sorters. We repair: full line coin 
counting, sorting, wrapping machines. Akron Coin 
Counting, 3720 A E. 59th, Tulsa, Okla. 74135. [918] 
742-5144. 

Call, write or wire New Orleans Novelty Co. for the 
best in used equipment [flippers, foosballs, arcade 
equipment, guns, shuffle bowlers and TV games]. 
New Orleans Novelty Co., 1055 Dryades Street, New 
Orleans, Louisiana 70113. Telephone [504] 529-7321. 

For Export: Track Odds, Winterbrooks, Bally One 
Balls. FOB New Orleans, Call or write: Cross- 
Dunham 141 Meadowbrook St. Gretna, La. 70053. 
Phone [504] 367-4365. 

We Service: TV's, Amplifiers, Logre Boards. All 
makes-all models. $20.00 plus parts. Call or write for 
free catalog: RDM Associates, Inc.. 4 Brook Street, 
Scituate, Mass. 02066. Phone [617] 545-3439. 


FOR SALE: Seeburg, Wurlitzer, Rock-ola, AMI Phono¬ 
graphs. Williams, Gottlieb, Bally, Chicago Coin, 
flippers, guns, baseballs, United, Chicago Coin, 
Midway shuffles. Valley, Fischer, United, American, 
used pool tables. As is or shipped. Domestic or 
export shipments. Call or write Operators Sales, Inc. 
1525 Airline Hwy. Metairie, La. 70001 [504] 837-8400. 


PONG : 

GAMES j 

PERFECT CONDITION • 

P.M.C.: 


T.V. TABLE TENNIS. 

.$445 • 

WHAM BAM. 

.445 S 

Amutronics: 


T.V. Hockey . 

.495 • 

BOWL-A-TRON . 

.725 • 

U.S. Billiard: 


T.V. TENNIS. 

.550 J 

Kee Games Co.: 


ELIMINATION . 

.495 $ 

Nutting: 


SPACE COMPUTER. 

.425 $ 

Write for complete list of £ 

Games and 

Phonographs • 

Atlas Music Co. • 

2122 N. Western Avenue J 

Chicago, 

1160647 • 

Phone: 312 

/ 276 5005 J 

_ .... .._ . • 



AZTEC" TV COCKTAIL TABLE 

• Beautiful imported copper laminate top. 

• The top is completely sealed against spills. 

• Controls for game mounted on each side of 
cabinet. 

• Cast iron gocktail table base. 

• Equipt. with 19" Motorola monitor. 

• Game play is 2 or 4 player TV Hockey. 

wn&n ELECTRONICS CO., INC. 

1120 INDUSTRIAL HWY., SOUTHAMPTON, PA. 18966 215/322 2925 


TIRED of expensive down time because of hard to 
find electronic parts, high distributor prices? Write 
for catalog! Security Devices and Systems Box 924 
Lubbock, TX. 79408 

EXPORT-Buckley seven-player horse race mach¬ 
ines, cash payout, $475. Bally one-balls, cash or fob, 
$400. Call or write: Crosse-Dunham, 141 Meadow- 
brook St., Gretna, La. 70053. Phone (504) 367-4365. 

FOR SALE: Quality REBUILT cigarette, candy & snack 
machines for your large & small locations. In 
business since 1950. Graham Vending Sales, Inc. 506 
Hughes Ave., Attalla, Alabama 35954 Phone [205[ 
538-9281. 

JORGENSEN'S MIRACLE POLISH AND CLEANER, 
For pinball playfields, fussball rods. Case of 12-8 
ounce squeeze bottles, 14.95; 1 gallon, 13.95; 4 gallon 
case, 53.50 JORGENSEN'S CHROME and GLASS 
CLEANER, 12 quart case, 29.50. Send check with 
order for immediate freight paid shipment [inside U. 
S.[. Call for super fast COD shipment. JORGENSEN 
MUSIC CO., 1517 12th Ave. North, FORT DODGE, 
IOWA 50501, Phone [515] 573-2977. 


PLAY METER 
CLASSIFIED 
ADVERTISING 

SMALL OUTPUT, BIG INPUT 


Classified ad rate: 30 cents per 
word, counting all words that 
appear in ad. Classified display 
rates $12.00 per column inch. 
Minimum ad accepted $5.00. 
CASH or CHECK should ac¬ 
company orders. 

Mail or phone your message to: 

PLAY METER 
P.O. Box 24170 
New Orleans, Louisiana 70184 
(504) 827-0320 


PLIV MEIER ! 

CLASSIFIED i 

ADVERTISING j 

SMALL OUTPUT, BIG INPUT • 

>••••••••••••••••••••••! 
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CASH CONTROLS, INC. 
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Wildcat Chemical Co. 
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LOGIC SERVICE 


CENTERS INC. 
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MIRCQ GAMES, INC. Poland Manufacturing Co. 
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Active Automatic Security Co. 
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The Rock-OIa 460. It's unstoppable. 


Take forty years of proven Abuse won’t stop it—the 460 industry—heat flows out through the 

Rock-OIa dependability and experi- is solidly built and covered with back of the machine, 
ence. Put it in a sensational, shim- tough, leather-like burn-proof vinyl. When you get your 460, open 

mery-graphic cantilevered glass Constant use won’t stop it— it up. Flip up the program panel, 

and chrome box. And stand back, the 460 is 100% solid-state. Swing down and remove the entire 

You’ve got a virtual perpetual-mo- And dirt won’t stop it—the 460 front. And take a good look. It’s the 

tion machine. The Rock-OIa 460. is totally sealed against grime and last time you’ll see it open for a long, 
Once you plug in the 460, it’ll grease. It’s cooled by the most rev- long time, 
play non-stop. Until you unplug it. olutionary cooling system in the 

There's no stopping Rock-OIa. 



THE SOUND ONE 















